






FIFTY CENTS 


_ Approach to Quality 
At White Furniture Co. 


Upholstery Fabric Testing 
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How to Make Your 
Marketing Dollars Pay Off 
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save time, money and trouble... PHONE FULTON FIRST 


Cut ordering time — Most all material needs 
— from dyed denim to osnaburg — can be 
handled with one call or letter. 


Cut freight handling ttme— One source 
means one efficiently handled shipment. 


Cut freight handling costs — When you order 
direct there’s just one freight hauling cost, 
one shipping bill! 


Cut inventory and warehouse cost— Fulton’s 
mass production under-one-roof allows you 
to order goods only when needed. No need 
to store some goods while waiting for others. 


Cut record-keeping costs— One material bill 
cuts your accounting and bookkeeping costs 
to a minimum. 


ALL GUARANTEED FULTON QUALITY 


PHONE FULTON FIRST! 688-1111 


POST OFFICE BOX 


Fulton DYED DENIM— Firm tough weave. 
Wide selection of uniform colors — or we can 
dye to suit your needs. 


Fulton BLACK CAMBRIC — Beautiful lustrous 
finish. All widths and weights. 


Fulton UNBLEACHED MUSLIN — Made from 
selected long staple cotton for extra 
strength. Full and split widths. 


Fulton OSNABURG— Strong and _ durable, 
made to our exacting standards. Many 
widths. 


Fulco FURNITURE PADS and FITTED COVERS 
— Soft, tough, non-wadding pads are lock- 
stitched to prevent raveling and shifting. 
Perfect protection. 


Fulton 


COTTON MILLS 





Manufacturers Since 1868 
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RONTHOR REISS CORPORATION 
Formerly REISS MANUFACTURING CORP FIRM 
MANUFACTURERS ¢ INDUSTRIALISTS * ENGINEERS 


111 FOURTH AVENUE 
























Ronthor Rectangular Tack Glide R-33-16 
Yo" x Ya" 
Thickness .08 
Point 5/16” 


RONTHOR Tack Glides 
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Ronthor Round Tack Glide R-33-17 
Yo” Diameter 
Thickness .08 
Point 5/16” 


! ' "Trays slide gracefully 

| with RO: OR tacks. 
! j 
<b 


RONTHOR SELF-LUBRICATING TACK GLIDES 


Introducing a new series of low-cost tack glides manufactured of dur- 


able Raylex which needs no lubrication ever . . 


. yet provides a life- 


time of smooth efficient gliding action under the heaviest usage. 
RONTHOR Tack Glides are applicable to countless uses in the furni- 


ture, cabinet and related industries. . 


. and throughout all industry 


wherever and whenever abrasion problems exist. These glides have 
been engineered for economical installation and are easily inserted into 
the hardest of woods. Your inquiries on specific applications of glides 
will be carefully analyzed and considered at the Ronthor Reiss Re- 


search and Development Center. 


Address inquires to RONTHOR REISS CORP., Industrial Products 
Division, Dept. FD-2, 





RONTHOR TRAY 8-11-83 RONTHOR TRAY R-11-86 





RONTHOR TRAY R-11-82 





4 , «4 
IN COUPON BELOW 
WAME 


WOOD AND METAL CENTER GUIDES WITH SELF-LUBRICATING BACK BEARINGS 


CIRCLE THE RONTHOR PRODUCTS YOU ARE SPECIFICALLY INTERESTED IN AND FILL 


111 Fourth Avenue, New York 3, New York 
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cONT ORIAL 


Now is the time for each of us in the furniture 
industry to make a soul-searching appraisal of our 
quality standards. There are too many signals of 
customer reaction not to heed this warning. 

Several authorities have publicly expressed concern 
for customer dissatisfaction with performance of con- 
sumer durable goods, furniture and bedding included. 

Let us review a few. 

Carl N. Singer, newly elected president of Sealy, 
said: “The consumer is more independent . . . is seek- 
ing better merchandise and is ready to pay for it.” 

George Romney, president, American Motors: “We 
are now in an era of functionalism.” 

Home Builder William J. Levitt: “The public is 
starved for values.” 

Time magazine: “The U. S. consumer has become 
a poking, prying, comparison shopper, his checklist 
topped by one word written out in budget black: 
quality.” 

That magazine further reported in its December 5 
issue that Chrysler now holds back a car with 35 in- 
spection demerits whereas, in the past, 75 demerits 
were considered good; how General Motors is now 
using, on its assembly lines, close-tolerance systems 
originally developed for defense work; how Ford has 
made 66 internal changes in its 1961 models, aimed 
at better quality. 

At the retail level, Bensinger Outfitting Co., Louis- 
ville, Ky., made industry news when it successfully 
upgraded the quality level of its lines of furniture. 

Another prominent retailer, J. J. Mahoney, vice 
president, Burdine’s, Miami, said at the annual meet- 
ing of the Southern Furniture Manufacturers’ Asso- 
ciation: “Certainly the future can no longer be rosy 
for the manufacturer who determines what to make 
or bring out next by the simple and outworn ex- 

edient of calling three pals who are buyers and 
asking, ‘What’s hot, what's selling? Send me one and 
I'll knock it off at ten per cent less.’ 








Better Quahty: Your Guidepost 
To Progress 


“Too many dealers’ floors have bulged and stretched 
and retched too long. And getting out from under 
before the next market caused needless casualties and 
slow accounts; and far worse, inability to buy and 
deliver your merchandise that was really wanted and 
selling. Set (your) standards high, and retailers you 
want most to sell will vie to rank as high as possible 
on your list by volume accounts,” Mr. Mahoney said. 

Many companies in this industry have profitably 
maintained positions of high quality standards. 

Zenith and Magnavox are two examples. White 
Furniture Co., featured in this issue of FDM, is 
further evidence that quality and success can go 
hand in hand. 

The need for better quality extends to industry 
suppliers, too. 

Hammond Organ Co., another staunch supporter 
of the quality approach, has experienced difficulty 
in purchasing wood components, according to the 
feature article in the November issue of FDM. 

A quality manufacturer of television and hi-fi has 
found it necessary to set up procedures for returning 
sub-standard supplies and materials to vendors. 

It takes all kinds of furniture to meet the hetero- 
geneous needs and desires of the American people. 
Certainly in many cases the customer does not expect 
the furniture to last forever. There will always be 
customers who will buy only the cheapest, and there 
will be those who will sell it. 

But does it not make more sense to trade up, 
now that customers are seeking better quality and 
performance? 

We recommend that you take a closer look at 
your present methods and materials specifications. 
Perhaps your product engineering needs extra em- 
phasis. Possibly a new piece of equipment will do a 
better job . . . and reduce costs at the same time. 

For sound progress and better profits, make quality 
your guidepost, and back it up with action. 


R. A. Helmers, Editor 
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OUR COLOR COVER— 


White Furniture Co. 
offers two classics in 
one romantic revival 
collection. The firm’s 
Whiteleigh Empire 
and Regency _ styles 
are adapted to the 
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modern day homes. 
Illustrated are pieces 
from the dining group. 
The story of White’s 
quality production be- 
gins on page 22. 
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AIRLESS SPRAY PAINTING TRAINING SCHOOL, covering the 
operation and maintenance of airless spray painting equip- 
ment, will be conducted by the Nordson Corporation. The 
school, conducted by Frank Ziroe, technical service direc- 
tor of Nordson, will emphasize both theory and practice. 
Sessions will also cover modern coating materials and their 
application problems. Tuition is free and the class will 
use the facilities of the Nordson laboratory in Amherst, 
Ohio. School dates for the first half of 1961 are: January 
10-13, February 14-17, March 14-17, April 11-14, May 
9-12 and June 13-16. For data circle Bulletin J-159. 


“YOUR NEW SOCIAL SECURITY — 1961 EDITION”, a con- 
venient, pocket-sized handbook which clearly and _ thor- 
oughly explains employee benefits under the recently 
amended Social Security Act, is being distributed by 
Commodity Research Publications Corp. Complimentary 
review copies are available to company officers and _per- 
sonnel directors. For a copy circle Bulletin J-160. 


THE NATIONAL COTTON BATTING INSTITUTE, Memphis, 
Tenn., recently approved plans to initiate a program of 
research and expansion of consumer advertising in behalf 
of cotton cushioning. Research will be directed toward 
development of a cotton batt which has increased re- 
siliency and which can be pre-formed to fit specific appli- 
cations. During the Institute’s meeting in November, 
Milton Warren, Standard Cotton Products Co., was elected 
president, succeeding C. Edward Lenz. Henry Chanin, 
Henry Chanin Corp., Arthur Siegle, Arthur Siegle Corp., 
and Russell Dwight, Jr., Stearns & Foster Co., were elected 
vice presidents; Nathan Bennett, Green Textile Associates, 
elected secretary; and H. M. Mazur, H. M. Mazur, Inc., 
elected treasurer. 


THE HARDWOOD PLYWOOD INSTITUTE, Arlington, Va., an- 
nounced that the following companies have been approved 
for Institute membership: Curvply Wood Products, Ltd., 
Orono, Ontario, Canada; Ingram Plywoods, Inc., Thomas- 
ville, N.C.; Morgan Manufacturing Co., Inc., Black Moun- 
tain, N.C., and Technopl y Corporation, Jamaica, N.Y. 


THEME OF AMERICAN FURNITURE MART’S 1961 MARKET 
will be “The Blue Ribbon,” symbol of the grand cham- 
pion of them all. According to Mart president, Frank 
S. Whiting, all Mart activities will be keyed to the Blue 
Ribbon note. The market will be held from January 6 
through January 15. 
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MAHOGANY “EVENING OF AWARDS”, to be held on Jan- 
uary 9, 1961 at the Palmer House, Chicago, will feature 
specially catalogued vignettes designed by the Illinois 
Chapter of the American Institute of Decorators. This 
year, for the first time, the award winning designs will be 
accessorized and catalogued so retail stores will be able 
to recreate the special top designer atmosphere that best 
displays the mahogany furniture pieces. Some 70 prizes 
will be awarded, including the “Obelisk” for the out- 
standing design and craftsmanship of mahogany furniture. 


WEST COAST FABRICS MEN’S ASSN., Los Angeles, Calif., 
elected the following officers to serve during 1961: Irving 
H. Fine, Joan Fabrics, president; Walter Shanks, Quaker 
Pile Fabric Corp., vice president; John F. Richards, Collins 
& Aikman, corresponding secretary; Darryl R. Ackerman, 
Jordan Mills, Inc., recording secretary; John Rybold, La 
France Industries, treasurer; and John Fried, F. W. Mos- 
tertz and Sons, sergeant-at-arms. 


WORLD RUBBER CONSUMPTION, exclusive of Iron Curtain 
synthetic rubber, should reach a new high of 3,800,000 
long tons in 1961, reports J. W. Keener, president of The 
B. F. Goodrich Company. He also reported that rubber 
consumption in the United States will be around 1,555,000 
long tons in 1961. 


NATIONAL ASSN. OF BEDDING MANUFACTURERS, during its 
45th annual convention, elected Marc Hoffman, Spring- 
wall Eclipse Sleep Products, Inc., as president. He suc- 
ceeds John G. Sevcik, Burton-Dixie Corp., who was ap- 
pointed trustee at large. Also elected were William Fried- 
lander, Inland Bed Co., vice president, and William M. 
Ginsburg, Mohawk Bedding Corp., treasurer. 


SEVCIK 

At the Association’s Third Annual Award Banquet, held 
during the convention, Max Miller, Massachusetts Mat- 
tress Co., won the NABM award for outstanding service 
to the bedding industry. 

During the final general session of the convention, 
McCall's Magazine “Panel of Dixie Belles,” comprised 
of six young homemakers, gave personal answers to what 
the American public wants in the way of bedding products. 

The panel reported that most women do not regard 
mattresses overpriced in relation to other home furnish- 
ings products; most would use a mattress pad on a quilted 
mattress; all would buy a firm mattress if they bought 
a new one. They also indicated homemakers are ready 
for larger size mattresses in their homes. 

Among the suggestions which they offered for improve- 
ment of mattresses were: handles on the foot and head 
of mattress as well as on the sides, to facilitate turning 
of a mattress; non-skid material on mattress bottom to 
prevent skidding on box springs, and tickings that “zip 
off” foam rubber mattresses to facilitate washing. 

TO PAGE 10 
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The best selling stories in 
upholstered furniture 
are written with 


contemporary fibers... 
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Celanese Fibers Company, 180 Madison Avenue, N. Y. 16, (a divisio 
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BEST 
SELLING 
COVER 
STORY: 


Upholstery fabrics of Celanese 
contempor ary fiber S For the qualities that attract 


customers and sell upholstered furniture, see fabrics with these luxurious 
fibers: Celanese acetate, the beauty fiber—‘‘Sealed-in color” Celaperm 
acetate for unsurpassed fade resistance— Bulked Celaloft acetate for a lavish 
new lofted look. For fabric resources, contact Celanese Fibers Company, 


180 Madison Ave., New York 16. Celanese® Celaperm® Celaloft® CelacloudT-M. 


Fabric by Sunbury Textile Mills, Inc., Empire State Building, N. Y. 
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BEST 
SELLING 
INSIDE 
STORY: 





Celacloud acetate fiberfill 


in upholstered furniture 


Here are the facts that make Celacloud the eco- 
nomical superior fiberfill: 


e Pure white @ Mildew resistant 
e Odor free e Resilient 
e Non-allergenic e Lightweight 


e Dust and lint free . 


Only quality manufacturers licensed under 
Celanese quality-control program are granted 





Wrapped around foam cushions. In 


use of the Celacloud trademark. For full details, quilted or bonded wrap, Celacloud gives 
; smooth contour, more comfort, eliminates 
contact Celanese Fibers Company, 180 Madison excess crowning. 


Ave., New York 16. 


MANUFACTURERS: For information on CELACLOUD, 
contact Jen-Cel-Lite Sales, Inc., Seattle, Wash., for Ariz., 
Calif., Colo., Hawaii, Idaho, Mont., Nev., N.M., Oregon, 
Utah, Wash., Wyo. For all other states contact Royal Manu- 
facturing Co., Box 1596, Charlotte, N.C. 


DISTRICT SALES OFFICES: 180 Madison Ave., New York 
16—P.O. Box 1414, Charlotte 1, N.C. 200 Boylston St., 
Chestnut Hill 67, Mass.—15 N. Broadway, Des Plaines, Ill. 
—3130 Maple Drive N.E., Atlanta, Ga.—Western Merchan- Wrapped around spring units. The soft- 


; ; ; ness and resilience of quilted Celacloud 
dise Mart, Rm. 478, San Francisco, Calif. batting is used to advantage around stand- 


ard Marshall spring type units. 





EXPORT SALES: Amcel Co., Inc. and Pan Amcel Co., 180 


Madison Avenue, New York 16, N.Y. 

IN CANADA: Chemcel, Canadian Chemical & Cellulose Co., 

Ltd., 1600 Dorchester St., W., Montreal, PQ. 
contempcrary fibers 


Celacloud-filled cushions. As garnetted 
bat or loose fiber, 100% Celacloud fiberfill 
is ideal in seat and pillow-back cushions, 
adds resilience, durability. 


FOR DATA CIRCLE FDM NO. 1547 
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FURNITURE DIGEST FOR MANAGEMENT 
CONTINUED FROM PAGE 6 


THE SOUTHERN FURNITURE MANUFACTURERS ASSN., at its 
50th annual convention, held in Bal Harbour, Fla., elected 
John S. Creech, Unique Furniture Makers, as president, 
succeeding J. Robert Philpott, United Furniture Corp., 
elected as chairman of the board. Other officers elected 
to serve with Creech are Tom A. Finch, Thomasville Chair 
Co., second vice president; Charles S$. Heyman, Fox Manu- 
facturing Co., first vice president, and James T. Ryan, re- 
elected as executive vice president. 





CREECH SCRIM 


GAMBLE 


THE PHILIPPINE MAHOGANY ASSN., INC. announced the 
appointment of George D. Scrim to executive secretary, 
with offices at 1017 Fair Oaks Ave., South Pasadena, 
Calif. According to Harry J. Jordan, president of the asso- 
ciation, the increasing usuage of Philippine forest products, 
together with an expanding membership, were reasons 
that a permanent office and full-time secretary were essen- 
tial to the continued growth and progress of the industry. 


NEW OFFICERS OF THE HARDWOODS EXHIBIT, permanent 
$500,000 exhibit in the Museum of Science and Industry, 
Chicago, are: W. W. Gamble, Yawkey-Bissell Hardwood 
Flooring Co., president; $. Boyd Adams, S. B. Adams Lum- 
ber Co., vice president; Franklin Griffin, Franklin T. Grif- 
fin Co., secretary; George F. Wilhelm, R. S. Bacon Veneer 
Co., treasurer; and E. Howard Gatewood, Fine Hardwoods 
Assn., exhibit manager. 


What’s Ahead for Sealy 


A new progressive direction was indicated for Sealv 
Inc. by the election of Carl N. Singer as president of the 
80-year-old bedding manufacturing firm. 

“We are frankly out to capture the undisputed number 
one spot among the 247 U.S. bedding companies which 
account for $547 million in retail sales,” Singer said after 
his appointment. 

Sealy is one of the na- 
tion’s two largest bedding 
makers. 

The plan is to do it 
through better organization 
and new markets. “First, 
were going to do _ better 
product planning, which 
means improvement and more 
effective utilization of the 
products we already have,” 
he said. The master plan 
also includes new products, 
stronger national merchandis- 
ing, closer liaison between 
the 32 Sealy plants, and the 





Carl N. Singer, 
president, Sealy, Inc. 


10 








up-grading of sales personnel. 

“Then we're going to really move in the field of con- 
tract and institutional selling—the business of selling sleep 
products to mass buyers like hotels—which should account 
for 10 per cent of our total sales by 1962,” Singer ex- 
plained. Also scheduled are bigger sales to national ac- 
counts, as department store chains, and foreign markets. 

Singer foresees a better, up-graded market coming. 
“Consumers are more independent today. They are seek- 
ing better merchandise and are ready to pay for it,” he 
said. For example, in February, 1960, he. said, Sealy 
introduced a new mattress with quilted foam, retailing 
at $89.50. Today the quilted Posturepedic is an impor- 
tant factor in Sealy’ s sales volume. 

“There has been an over emphasis on low-priced goods. 
That is why industry sales are down, and why the indus- 
trv has permitted itself to lose its share of the consumer 
dollar,” he stated. 

He succeeds E. H. Bergmann, who has retired after 
serving 13 vears as president. . 


APPOINTMENTS 





TIMESAVER SANDERS, Minneapolis, Minn.: Howard Grivna 
to design engineer, formerly with Baker Engineering, 
Minnesota Engineering and Ford Motor Co. 


ROBERT A. SCHLESS & CO., INC., Elizabethtown, N.Y., man- 
ufacturer of Stratapanel storage system: Thomas W. Lamb 
to general manager, from General Precision Laboratory, Inc. 


THE FENN MANUFACTURING CO., Newington, Conn., manu- 
facturer of metal forming machinerv: Reese H. Harris II 
to advertising manager. 


FORMICA CORP., Cincinnati, Ohio: Dan J. O'Conor, presi- 
dent, elected to vice president of American Cyanamid Co., 
Formica’s parent organization, responsible for Formica 
Corp., Cincinnati, and Cyanamid’s Plastics and Resins 
Division, Wallingford, Conn., and Walter A. Smith, for- 
merly vice president and assistant general manager, elected 
executive vice president, responsible for general manage- 
ment of Formica plants in Cincinnati and Evendale, Ohio 
and the Flakeboard plant in Farmville, N.C. 


KROEHLER MANUFACTURING CO.: Earl A. Campbell to 
southwest regional sales manager, with offices in the 
Kroehler plant in Dallas, Tex., supervising sales activities 
in Arkansas, Louisiana, Mississippi, New Mexico, Okla- 
homa, Texas and part of Alabama. 


HANDY BUTTON MACHINE CO., Chicago, manufacturer of 
metal products for the furniture industry: Willard L. Shon- 
feld to sales respresentative covering Michigan, northern 
Indiana and Ontario, Canada, west of Toronto, as well as 
assistant to E. M. Zeisler, advertising director. 


AUTO-NAILER CO., Atlanta, Ga., manufacturer of automatic 
nailing machines: Leland K. Guymon to midwestern divi- 
sion manager with headquarters in St. Louis, Mo. 


DRY CLIME LAMP CORP., Greensburg, Ind., manufacturer 
of DriQuik ovens: H. John Knapp, Grenco, Inc., 2035 S.W. 
58th Ave., Portland, Ore. to west coast representative. 


TO PAGE 12 
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> S.> <0" yh wet * 
#375 SUPERFINE OPEN 


AMERICAN RATTAN & REED Mre. CO. 


Division of Janson Industries, Inc. 


45 North Station Plaza, Great Neck, N.Y. 


#378 (NON-GLOSS) | 
FOR DATA CIRCLE FDM NO. 1535 
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ARNOLT FRAME 


Manufactured from Arnolt 
X-L-O furniture tubing, 
beautifully designed and 
finished to specifications: 

of leading manufac- 
turers of dinette 
furniture. 


LEADERSHIP 
IN STYLING 
AND 
QUALITY 





On display during the market in the 
Arnolt space 3050—Furniture Mart 


® 
Many dinette manufacturers who have specified 
and used Arnolt Frames for years know they 
can depend on the prompt delivery of highest 
quality frames ready for trouble-free assembly. 
Through exact determination of costs, their 
products reach the market competitively-priced. 
Distinctive Arnolt styling consistently enhances 
the marketability of finished product . . . assures 


top consumer acceptance! 


PNM d, feo} iy 


omen geeky wares, 


Furniture Division 
Warsaw, Indiana, U.S.A. 





FOR DATA CIRCLE FDM NO. 1539 








FURNITURE DIGEST FOR MANAGEMENT 
CONTINUED FROM PAGE 10 


BOWATER BOARD CO., Catawba, S.C., hardboard manu- 
facturer: Richard E. Nelson to technical superintendent, 
from American Marietta Co. 


Supplier Announcements 





STAUFFER CHEMICAL CO. AND HEWITT-ROBINS INC. an- 
nounced plans for the formation of a jointly-owned com- 
pany, Stauffer-Hewitt, inc., located at Franklin, New 
Jersey, which will manufacture and sell polvurethane foam 
materials. The new company will purchase the assets of 
Hewitt-Robins’ urethane foam division, including the trade 
name “Restfoam”. 


NATIONAL PLASTIC PRODUCTS CO., Odenton, Md., an- 
nounced that weather and fadeometer tests on New Tropic 
White Saran show that the fiber stays whiter longer, with 
out sacrificing any of the other properties so typical of 
Saran. The fiber is being marketed to all fabric and web- 
bing manufacturers in a wide variety of sizes. 


THE MEARL CORP., New York City, announced that its 
Murano Colors, synthetic pearl essence in colors which 
were introduced last year, are now available in colors of 
greater intensity and higher lustre. While they react like 
conventional pearl pigments in all respects, Murano Colors 
also have twin inherent colors: one observed bv reflected 
light, and the second seen by transmitted light. 


RAINBOW TRADING CO., New York City, importers of 
cane webbing, announced the availability of several new 
patterns with widths of from 30 to 36 in., in addition to 
its regular stocks of 12 to 24 in. Stuart Gilbert, vice presi- 
dent, said these wider widths will enable furniture manu- 
facturers to save time and eliminate waste. 


R. SAYLES LIMITED, New York City, representatives to the 
building and furniture trade has been appointed exclusive 
U. S. representatives of Huwil, Europe’s largest manu- 
facturer of furniture hardware. According to Leon Zanger, 
president of Sayles, the Huwil line consists of thousands 
of stock design items used in the manufacture of furniture 
in both quality and mass production price ranges. 


CRAFTSMAN HARDWOOD LUMBER CO., Blue Island, IIl., 
has added a fifth, new, steam heated warehouse to provide 
for an additional half million feet of kiln dried hardwood. 
The firm has also installed a new steam vat for the treat- 
ment of walnut. 


BURTON-DIXIE CORP., Chicago, announced construction of 
a new plant in Blacksburg, S.C. to manufacture polyfoam 
for mattresses. According to John Sevcik, president, the 
polyfoam will be manufactured according to a formulation 
developed by Burton-Dixie, and will be called “Dixiefoam’. 
The foam will be used in Burton-Dixie’s mattresses, sleep- 
sitting products and portable beds, and will also be avail- 
able for sale to other furniture and bedding manufacturers. 


VICTOR J. KRIEG, INC., sole U. S. importer of Lesto power 
tools, has moved its offices from New York City to 1 Depot 
Plaza, Mamaroneck, N.Y. 
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J. P. FRANK CHEMICAL & PLASTIC CORP. moved its general 
offices and showrooms to 390 Fifth Avenue, New York 18, 
N.Y. The new headquarters will provide expanded facili- 
ties for showing of the company’s vinyl film and sheeting 
products. 


Customer Expansions & Personnel Changes 





RHODES FURNITURE CO., Atlanta, Ga., opened its 59th store 
in the Belvedere Plaza shopping center, Anderson, S.C. 
J. H. Potts is manager. 


AMERICAN FURNITURE CO., 1862 W. Fond du Lac Ave., 
Milwaukee, Wisc., plans to move to its new store at W. 
North Ave. and 107th St. early in 1961. 


WOODRUM FURNITURE STORE opened at Seventh St., Park- 
ersburg, W. Va. Tom Woodrum is general manager. Other 
Woodrum stores are located in Charleston and Spencer. 


SELECT EARLY AMERICAN FURNITURE GALLERY opened on 
lower Main St., Paterson, N.J. Owners are I. Bernstein, 
D. Goldstein and J. Ginsberg. 


MT. VERNON FURNITURE AND APPLIANCE STORE opened 
at 615 S. Patterson Blvd., Dayton, Ohio. Owner is Fred 
Hemp who recently sold Troy Street Furniture Store. 


FORTNER FURNITURE CO. opened a new two-story store 
at Summer and National Sts., Memphis, Tenn. W. V. 
Fortner is owner; Frank Fortner is general manager. 


QUALITY FURNITURE LIQUIDATORS, furniture manufacturers’ 
outlet, opened at Chicago Rd. and Elaine Manor Dr., 
at the west outskirts of Sturgis, Mich. Owners are J. M. 
Seuss and J. J. Fritz. 


HADLEY’S, 260 S. Fourth St., and Home Furnishings Co., 
239 S. Fourth St., Columbus, Ohio, have combined oper- 
ations at the latter location, under the name Hadley-Home 
Furniture Co. Joseph Ryan is manager. 


RICHMOND FURNITURE STORE has moved from Richmond 
St. to the Painesville shopping center, Painesville, Ohio. 


FURNITURE DISTRIBUTORS opened in the Westland Plaza 
shopping center, Jackson, Miss. George E. Harrell is 


manager. Another store is at 925 Wholesale Row, Jackson. W ALN UT ; 
...in the Best of 


COOLEY’S FURNITURE moved from 406 Main St. to 223 





Main St., Dallas, Ore. Mr. and Mrs. Bruce Cooley are Yesterday for Mita Best of Today 
owners. 
HOME FURNITURE CO., Wierton, W. Va., opened a new The touch of Walnut Elegance that enhances every 


piece. A virtually unlimited range of figure types . . . 
varied and superior finishing properties ... WALNUT, 
preferred for furniture. Featured and prominently ad- 
vertised throughout the year in House Beautiful, House 


annex building housing an early American colony house. 
Owners are Ben Bushman and Al Izenson. 


LEET BROS. FURNITURE CO., Main St., Lexington, Ky., and Garden, Living for Young Homemakers, Better 

changed its name to Walter ¢& Son af Homes and Gardens, and other leading national con- 
sumer and trade magazines. 

TRIANGLE FURNITURE CO., 128 S. Woodward, Birmingham, . S 

Mich., formerly a colonial shop, has been redesigned American Walnut alll 

to house “Birmingham Gallery”, featuring furniture of a Manufacturers’ Association $= 

definite style or period from provincial to modern. 666G Lake Shore Drive, Chicago 11 Soe es 
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How To Get More Effective 
Advertising and Selling 


Highlights of the Sales Management Conference 
for Furniture Executives, sponsored by 
National Association of Furniture Manufacturers 


and Indiana University School of Business 





By R. A. HELMERS, Editor Photographs by the author PARK of NAFM SNOW of NAFM 





HALTERMAN: “Some doubt if you should do consumer advertising” 





IBM 650—Management game. TEAM CONFERENCE—Mcintosh, Friedman, Leonard, Tillman, Whitten. ui 
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ANY of the complex problems of furniture market- 
L ing were candidly discussed—and sometimes de- 
bated—at the NAFM Sales Management Conference held 
November 16-18 at Bloomington, Ind. 

Furniture industry executives, members of Indiana Uni- 
versity faculty, head of a market research firm, and a 
newspaper advertising executive made thought-provoking 
talks. The final day’s sessions were devoted to marketing 
costs, based on research of the National Association of 
Furniture Manufacturers. The reports were presented by 
John M. Snow, executive vice president and Marvin C. 
Park, research director of the association. 


Highlights of Talks 


ADVERTISING THAT SELLS was the topic covered by 
Budd Gore, assistant to general manager, Chicago Daily 
News. He recommended aptitude testing as a means to 
selecting creative advertising personnel. 

“Creative people are frequently high strung, shy and 
eccentric,” he said. “If you think you can judge a man by 
looking at him, you are talking through your hat. 

“Spend enough time on your advertising,” he ad- 
monished. “Pay a higher price for good talent, it is cheaper 
in the long run,” he said, speaking of creative advertising 
people, because “two percent are geniuses, 96 percent are 
average, and two percent are bums.” 

TRADE vs. CONSUMER ADVERTISING was aired pro and 





PRICE, Dixon-Powdermaker 











con by Dr. Jean C. Halterman, associate professor of the 
marketing department, Indiana University School of 
Business. 

“There is some doubt whether you should do consumer 
advertising,” Dr. Halterman said, illustrating that such an 
approach predicates the building up of pressure at the 
consumer level to such a degree that it pulls the product 
through the distribution channels: the dealer, the distribu- 
tor, and the manufacturer. 

“It is probably too much to hope that a consumer will 
ask for a (furniture) product by brand name,” he said. 
“There are things more important to her than a brand 
name—style, comfort, color, etc. 

“It takes a great deal of money to make an impression 
on the consumer via national (consumer) media. There- 
fore it may be more effective to push distribution through 
trade channels, remembering that it is as important to 
have the brand preference with your dealer as with the 
consumer,” he said. 

As a check list, Dr. Halterman recommended that the 
furniture manufacturer ask himself these questions before 
embarking on a national consumer advertising program: 

1. Will it serve a specific sales purpose for you alone? 

2. Can you achieve that purpose better than by adver- 
tising and promotion to the trade? 

3. Will retailers coordinate with your advertising 


efforts? TO PAGE 16 











ings 


BENSINGER, Louisville retailer 


McNICHOLS of Daystrom. 


LAPP of Mersman Bros. GILLIOM of Dunbar. 


WELLS, Bloomington retailer. 
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eon nylon metal 


A NEW Drawer Slide with Nylon rollers fitted 
to strong steel rails. Designed for easy installa- 
tion, quiet smooth running and low cost. Suc- 
cessfully used by some of the largest furniture 
manufacturers. 


COMPARE THE FEATURES!! 
¢ Easily and quickly installed 


ale 


¢ Smooth, quiet running 
* Made to close tolerances 
¢ No center guides or dust partitions needed 


¢ No metal to metal contact .. . Nylon rollers 
are quiet 


¢ No sticking drawers, even in humid weather 
¢ Tracks are plated steel for extra durability 

¢ No countersinking of holes 

*LOW LOW COST 

Drawer Slides are carried in stock for imme- 
diate shipment in sizes: 12”-14”-16”-18”-20"- 


22’-24”-26”-98”". Write, Wire or Telephone 


for prices. 





+. — 
wud udhies 
2915 West Carroll Avenue 
Chicago 12, Illinois 


Latuk. 
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4. Do you have a budget large enough to support this 
campaign, assuring adequate coverage, frequency and con- 
tinuity? 

“Be sure you know why vou are in it,” Dr. Halterman 


_ warned. 


CooPERATIVE ADVERTISING stimulated questions for the 
panel and discussions on the floor. Generally, the con- 
ferees were opposed to cooperative advertising programs. 
However, one manufacturer outlined plans for using co- 
operative advertising as a tool to get more floor space, 
better merchandise display, as well as local advertising 
exposure. 

ForECAST OF BusINESS CONDITIONS FOR 1961 was made 
at a dinner address by Dr. Ross M. Robertson, professor 
of business economics, Indiana University School of Busi- 
ness. He predicted that the gross national product for the 
fourth quarter of 1960 would settle to an annual rate of 


_ about $500 billion, and did not expect much upturn in the 


economy until mid-1961. His most positive forecast was: 
“In the middle 1960’s the home goods industry can expect 


_a boom of major proportions.” Record birth rate during 
| 1945-47 period will account for accelerated establishment 


of new households and high demand for home furnishings 
will naturally follow, Dr. Robertson predicted. 

How To Run a Saves MEETING, from the viewpoint of 
a metropolitan retailer, was covered by Charles Bensinger, 
president, Bensinger Outfitting Co., Louisville, Ky. Calling 
for industry unity, he said manufacturers and dealers need 


to work together to “make the consumer conscious of her 


old furniture, her old carpeting . . . and make her want 
new. 

Speaking of sales meetings in stores, he said, “This is 
the most important part of our business.” 

He criticized some manufacturers for merely hiring a 
salesman, giving him a catalog and price list, and sending 
him out to sell. Since product difference in competitive 


_ lines is hardly apparent today, “We must have top caliber 


sales people on our floor . . . and we must train them,” 
Mr. Bensinger said. 

Lane Wells, president, Wylie Furniture Co., Blooming- 
ton, Ind., representing the dealer in the smaller town, also 
said that factory reps should “spend a little more time 
with the floor sales people.” 

Z. O. Price, sales manager, Dixon-Powdermaker Furni- 
ture Co., Jacksonville, Fla., spoke on sales meetings from 
the viewpoint of a manufacturer of decorator furniture. 

The little things that make the difference in quality 
furniture are constantly emphasized in his company’s sales 
presentations, he said. 

He recommended that in-store sales meetings be ar- 
ranged well in advance. Such meetings should be designed 
to play up the finer points in furniture construction. He 
recommended that factory management conduct the meet- 
ing with the representative present. Since the manufactur- 
ing executive has more thorough knowledge of the product 
and why it was so designed and constructed, he can do a 
more thorough job of product indoctrination, Price said. 

Climax of the sales meeting sessions was a talk by 
Orville R. McIntosh, sales representative, Daystrom, Inc. 

“Our most vital area for success lies in the caliber and 
efficiency of our retail sales people,” McIntosh said. It is 

TO PAGE 42 
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two new reasons 
why you 
Should specify 


BURKART FOAM 


direct factory shipment Now Burkart Foam saves you even more time — more 


money by reducing handling time and further lowering 


guarantees your receiving your production costs. 


Let Burkart help you get foam of the precise density and 
fi rst q ua | ity Bu rka rt Foam resiliency you require—foam you know is exactly right for 
your needs. Your order is tailored for your product from a 
formulation compounded specifically for the furniture, 
upholstery and bedding industries. You receive foam of 
uniform quality already cut, already trimmed—ready for 


Bu rka rt Foa m can now be immediate use. No waste . . . no costly rejects . . . no extra 


charges. You get the quality, assistance and service you'd 








fabricated to your expect from insulating and cushioning specialists with 
_ P more than 80 years’ experience. 
specifications Write us for additional information. Quotations and 


specific details will be forwarded on request. Or, if you 
prefer, we will be happy to have one of our skilled 
specialists call on you. 


nn = ee a ee 





sani inal AR she 
IY KXLY fd) 
KS Yer la \ if CHECK THESE IMPORTANT FEATURES 
i _ aa Reasons Why Burkart Foam Gives 





You the Best Insulating-Cushioning 
Job Every Time! 


e Improved Cushioning Qualities ¢ Minimum 
Compression Set ¢ Uniform Density Throughout 
e Completely Hygenic and Non-Allergic @ Resists 
Mildew, Moths, Molds and Other Pests ¢ Not 
Affected by Cleaning Solvents and Detergents 
e Never Becomes Uncomfortably Warm ¢ Non- 
Skid Surface Prevents Fabric Shift ¢ Performs 
Well at Any Temperature @ Can be Tacked, 
Sewed, or Hog-ringed © Will Not Disintegrate 


1 
SS ee CS ee Oy ene nS ee eee SS 


F. Burkart Manufacturing Company 

A Division of Textron Inc. 

4900 N. Second St., St. Louis 7, Mo. 
Philadelphia, Pa., Oakland, Calif., Cairo, Ill., 
Carlisle, Ark., New Orleans, La., Henderson, N. C. 
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Down Orders 
We Really 
Should Have 
Taken” 


“‘We were trying hard for more 
profitable volume to meet our sales 
goals. But that meant taking larger 
orders from present buyers and ac- 
cepting orders from new customers 
whose financial responsibility was 
unknown to us. We couldn’t afford 
the risks. Then we called in Com- 
mercial Factors. 


“They encouraged us to take all the 
business we could get, even through 
new channels we hadn’t tried be- 
fore. And they took all the credit 
risks. What a morale booster for the 
sales force. We’re in a stronger posi- 
tion today then ever before.” 


100% Credit Protection 


A worry-free frame of mind is one 
of the chief benefits you get when 
you call in Commercial Factors. 
You'll never again be concerned 
over credit risks, slow collections or 
bad debts. But that’s only part of 
the story. Get all the facts on the 
complete profit plan. 


Send For Free Plan Book 


This 16-page bro- 
chure describes in 
detail all the key fea- 
tures of the Business 
Growth Plan and of- J 

fers valuable sugges- [etal 
tions on how to ex- 
pand your business 
and safeguard your 
profits. No cost or 
obligation. Write 
Dept. F-1. 


“Serving the financial needs 
of industry since 1828” 


GROWTH 


PLAN 





Commercial Factors 


Corporation 
One Park Ave., N.Y. 16, N.Y. MU 3-1200 


FOR DATA CIRCLE FDM NO. 1583 


18 


“We Turned — 














FROSTED apricot 
satin is used by 
Stow-Davis on a 
Chippendale-in- 
spired claw-and- 
ball-foot chair to 
give an 18th cen- 
tury flavor to the 
second Mount 
Vernon furniture. 





























AUTHENTIC COPY of Mount Vernon 
houses the Pacific Savings and Loan 
Assn., in Los Angeles. 


Colonial Furniture Favored 


At Second Mount Vernon 


Stepping out of American history, 
a new version of George Washing- 
ton’s Mount Vernon, complete with 
colonial furniture, has been recreated 
as a savings and loan association of- 
fice in Los Angeles. 

The $257,000 Mount Vernon dup- 
licate was built by the Pacific Savings 
and Loan Assn. as an external replica 
of Washington’s 200-year-old home. 

Furnishing the interior of “Mount 
Vernon” was not an easily solved 
problem. The fragile antique pieces 
of Washington’s day would be com- 
pletely impractical for serving cus- 
tomer and staff needs in a busy finan- 
cial institution. Instead, designers 
have used accurate reproductions to 
create an environment which cap- 
tures the spirit and feeling of early 
colonial and 18th century design but 
does not stint on customer comfort. 

Arthur Thompson, coordinator, and 
Lillian Kramer, interior designer, for 
Pacific Desk Co. of Los Angeles, 
created the interior in cooperation 
with Rick Farber, head of Rick Far- 
ber and Associates, who designed the 
entire replica. 

In explaining the pot-pourri of 


styles and patterns found in the dup- 
licate, the decorators point out that 
Washington’s Mount Vernon was fur- 
nished very late in the colonial period. 
Therefore, the original furnishings 
consisted of many styles including 
several English furniture _ patterns 
popular in 18th century America. 
Robin’s egg blue, popular in that 
period, provides the basic color which 
is picked up from the tweed wall-to- 
wall carpeting and carried to full- 
length, draperies of antique satin. 
Gold and apricot have been used 
as contrasting shades on the un- 
divided lower floor. Several satin 
Hepplewhite chairs, and a damask 
Chippendale settee take up the an- 
tique gold motif also found in Shera- 
ton tub and shieldback leather chairs. 
The Kittinger Furniture Co., Inc., 
exclusive makers of the famous Wil- 
liamsburg, Va., Furniture Reproduc- 
tions, made the Chippendale and 
Hepplewhite furnishings for “Mount 
Vernon of Pacific,” with the excep- 
tion of the tapestry wing chairs, prod- 
ucts of Frank Scerbo of Brooklyn, 
N. Y., and the claw-and-ball chairs 
by Stow-Davis. ® 
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BURNHAV —_ - 
SURNHAM VAN SERVICE te le : ae 
# y» @i Vi : 


Ra 


BURNHAN 


“0 — 
: b. 
me es . 


Deliver your products in the vans 
preferred by professional movers 


who say proudly “it’s a Dorsey !” 


DORSE 4 A Subsidiary of The 


Dorsey Corporation 


TRAILERS 


Dorsey Trailers and Bodies are sold and 
serviced by franchised distributor specialists 
Coast to Coast. See the Yellow Pages. 


Send for FREE LITERATURE 
;---DORSEY TRAILERS e ELBA, ALA. 


Send literature with details on— 


Witte ATO ING 


—Furniture vans__Economy freight vans 
— Platforms __Extra light freight van 
—Hi-Cube freight vans 








What Will Happen 
To Your Business 
In Kennedy's 100 Days? 


By John E. Ryerson, Senior Editor 
Kiplinger Letter, Washington, D.C. 


Politics will be more rampant in Washington starting 
next year and running through most of the sixties than it 
has in the past eight years. Lest you feel that this is a 
reflection on the President-elect, let me quickly reassure 
you that it isn’t, for the same would have been true had 
Nixon been elected. 

The conclusion is presented in no derogatory sense but 
in a practical sense, for politicking is simply normal for 
Washington. Politicking goes to the heart of all the issues. 

Kennedy will be the leader of his party much more than 
has Eisenhower during the days of his administration. 
He will be much more sensitive to the political impact of 
everything he does. He is fully aware of the many ways 
in which a President can use the power of his office to 
get things he wants or to forestall the things he doesn't 
want. He will know how to deal for advantage and will 
do it right up to the hilt. This is the sort of thing that 
we have not had as much of during the past eight years. 
It’s the sort of thing that each of you will have to weigh 
when you are trying to decide what is going to happen 
on any given issue affecting you or your business. 

The President-elect will be cold and calculating, just 
as Nixon would have been. He will know how to bring 
pressure to bear on members of congress if it’s necessary 
to get what he wants. And he has a past master at this 
sort of persuasion in the person of his VP. These are 
legitimate methods rarely used by Eisenhower, mainly 
because he was not reared in politics. Also Kennedy’s 
future and his place in history are ahead of him rather 
than behind him as was the case of General Eisenhower. 

We pointed out in a recent Kiplinger Letter that 
Kennedy is inclined to be bold, a driver, very determined 
to have his way, insistent on disciplined operations. He is 
a student of Roosevelt and an admirer of the way he ran 
things in his first 100 days. It is worth noting that by 
the standards of many in political life these are attributes 
that make a strong President for the party in power. 

The limitations and restrictions on him will flow largely 
from the fact that his practical working majorities in the 
house and senate are far from comfortable. The con- 
servative coalition of Democrats and Republicans is almost 
certain, at times, to give him fits. 
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But he will be much more willing than Eisenhower has 
been to tangle with congress on any given issue. This 
doesn’t mean that he will get any more of what he wants 
out of congress than has the President, perhaps not even 
as much, but it forebodes greater controversy and con- 
fusion over the prospects on various issues. 

That sets the stage for the kind of Washington that is 
ahead of us. 

Now let’s turn to some specific ways in which Washing- 
ton will be different. Many of them deal with greater 
injection of government into matters that directly affect 
all of us. 

One of the hottest questions of the moment is this: Are 
we already in or are we facing in the relatively immediate 
future a business slide-off or recession? This much is 
certain, we find no one who contends that business will 
improve to any extent in the coming months. There is 
considerable controversy over whether we have already 
started downward or whether the beginning of the decline 
is yet ahead of us. One thing is abundantly clear, we do 
have a recession of some degree to reckon with. The 
precise timing uncertain, but there’s a general feeling that 
the worst of it will come sometime in 1961. 

One thing that will confuse the business picture is that 
most observers still believe the current quarter will show 
a seasonal rise. This, they say, will lead many to conclude 
that the talk of recession is just so much stuff. But the 
prevailing view is that even if this seasonal rise does take 
place, business will slide off starting early next year. And 
I think it is worth mentioning right here that, for the first 
time, we are hearing from a small minority of observers 
who feel that this downturn might well be the sharpest 
and longest of the entire post-war period. 

This brings us to the point where the new Washington 
seems almost certain to be different from the old. 

Let’s hark back for a moment to the months between 
mid-1957 and mid-1958. At the start of that period there 
were rumblings that things weren’t going so well, that 
we were faced with something of a business slide-off. In 
the latter part of 1957 and on into 1958 as the slide seemed 
to worsen, there was considerable agitation for the govern- 
ment to do something in the area of major tax cuts. 
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Treasury Secretary Robert B. Anderson was keeping a 
close watch on the situation and kept insisting that tax 
cuts were not necessary and that the economy would re- 
cover without them. 

He maintained that if taxes were cut it would later prove 
inflationary as business turned around and got better. He 
felt that it was healthier to let the economy turn around 
on its own, without government intervention. He was able 
to keep Eisenhower convinced of this. Secretary Anderson 
turned out to be right. Tax cuts weren't needed then. 

Now I have touched on this bit of history to make a 
point. It is in this kind of a situation that we believe the 
new administration will react differently. 

The new administration will move in more speedily to 
try to prevent or minimize any economic downturn. 
Kennedy will not wait as long to see the extent of a down- 
turn before taking some action. And the odds are that he 
will not have a treasury secretary who will act as Secretarv 
Anderson did. 

The Kennedy administration will take steps to boost 
spending. Precisely how and for what will depend upon 
the seriousness of what they think they see. We believe 
that tax cuts will be recommended by Kennedy much 
sooner in any downturn than under the present regime. 
It is our opinion that it would have to appear to the 
administration to be something worse than the slides of 
1953-54 or 1957-58. I am not saving whether this is good 
or bad, proper or improper. I am sure there will be many 
who will feel that the government will move too fast, 
while others will insist that the government won't move 
fast enough. 

What sort of tax cuts, if they become necessary? The 
idea we pick up the most from our Kennedy sources is 
this: Cut taxes on individuals—the masses of people—in 
an effort to pep up buying, step up consumption. This 
makes itself felt more quickly than other kinds of cuts, 
they sav. 

The method could be to provide for a moratorium on 
tax withholding, so that cuts in taxes will put more money 
in the hands of the people immediately. What's more, 
those who suggest this say it has this added merit: It can 
be as temporary as the situation calls for. Congress could 


provide that withholding be ‘ ‘forgiven” for three months, 
or six, or more. 


If you are like most other groups you want to ask 
now: Will the business situation be bad enough to make it 
necessary for the new administration to ask for lower taxes 
next year? Frankly, I don’t know, for it hinges on the 
extent of the business slide. As of this moment trying to 
link together the business picture as we see it and then 
relate it to the state of mind of the new administration 
some time next year. My best guess is that the business 
slide will not be sufficient to require tax cuts in the eyes 
of the Kennedy administration. 


Buried deep in the great volume of details debated dur- 
ing the recent campaign were some signs of a government 
spending philosophy that we feel will be pressed upon 
the next President. It first came to our attention earlier 
this vear in conversations with some of the men whom we 
know are privy to Senator Kennedy. It involves a funda- 
mental approach to government spending for “public 
purposes.” We are convinced that it will be urged on in 
a varietv of forms during his years in the White House. 
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Some of the more liberal planners who will advise him 
will try to sell the idea that government spending for 
schools, hospitals, libraries, slum clearance and other pub- 
lic works should replace dollars spent privately for things 
“not so much needed.” They contend that there are times ° 
when we should sacrifice dollars spent for “too many autos, 
appliances, and frilly things” in order to give preference 
to the things the nation has failed to produce enough of in 
the postwar years, things that, they sav, haven't kept pace 
with the needs of the people. 

These liberals insist that heavy spending by consumers, 
and some even mention too much for defense (although 
they don’t talk this too loudly), have taken too much of the 
available supply of money. They stress that the economy 
must be forced to grow, and that it is the plain duty of 
the government to see that it does. Natural growth simply 
isn’t enough. 

The holders of these views see no problem in paying 
the bills. “Stop worrying about balanced budgets” ‘ 
“Take the risk of the deficits” . . . And then they add that 
there probably won't be any deficits anyway, because the 
stimulated economy will yield more revenue to cover the 
bigger spending. Then they go one step further . . . If 
it’s necessary . . . raise taxes to pay for it. 

If you look behind these contentions you will discover 
that they are relying on a theme the Democrats uncovered 
during the New Deal days—spending is popular . . . people 
like it . . . it makes votes. One prominent Democrat in 
talking this with a member of our staff commented that 
“Well enough is really not good enough. We ought to be 
better off than we are. All of us.” 


This brand of thinking is a sort of New Deal hybrid. 
Back in the thirties the New Deal stressed the idea that 
it is the responsibility of the government to remedy what- 
ever is wrong. The depression was wrong, so the New 
Dealers tackled it. This was followed by social security 
and other similar benefits. Since the end of World War II 
the nation has gone through a general period of good 
business, even booming business at times, catching up with 
people’s needs. In the past couple of years our growth 
has been more akin to normal. Those who support the 
views I am outlining here want to put things on a super- 
normal basis. 

And this point certainly should be made, there are 
some in the Republican party who find this line of reason- 
ing attractive—at least by political standards. They seem 
to be following that old saying, “If you can't lick ‘em, 
join ‘em.” 

Now many of you may not like this trend, may even 
want to think it will die aborning. But regardless of merit, 
or lack of it, regardless of whether this seems wrong to 
many, we are convinced that this trend will gain ground 
—a movement from the middle-of-the-road toward more 
social controls, more government welfare in the years 
ahead of the new administration. 

Now let’s turn to another field in which we think the 
government will try to exert greater influence under the 
Kennedy administration than it has under Eisenhower. 
I refer to the whole area of labor-management relations. 
For the sake of comparison, we believe that the Kennedy 
vears will be something closer to the days of FDR. We 
believe that Kennedy will consider that the government 
has a genuine responsibility to protect the nation from 

TO PAGE 44 
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How would you machine this part for maximum quality? Text tells how 
and why White Furniture Co. does it. This piece is part of the crown 
top for buffet from Lorraine group, right, below. 











HARDWARE DETAIL, above, shows 
oriental influence; pulls are made of 
brass and aged with bronze. 


LEG DETAIL, center above, requires 
several machine and sanding opera- 
tions. See text. 


WHITE’S NEWEST is the Oriana col- 
lection, right. Walnut and hackberry 
woods are combined with cane panels. 













skill and modern equipment to make a product of near perfection 


Quality suppliers, as well as quality 
craftsmen and sound management, are 
a vital part of the success story of 
White Furniture Company in Mebane, 
North Carolina. 

Makers of fine dining and bedroom 
furniture for 80 years, the firm attrib- 
utes one element of its achievement 
to “loyal relationship between com- 
pany and suppliers.” 

Declares vice president and ad- 
ministrative officer Stephen A. White: 
“We are faithful to our sources of 
supply, and they are to us. With 
many of them, we have worked closely 
for years—some over half a century.” 

For example, he explains, White 
was one of the first customers to buy 
from Pittsburgh Plate Glass in 1902, 
when PPG established a High Point 
office. White still buys from them. 

Two years later, in 1904, White 
began ordering glue from Peter Cooper 
Corp., Gowanda, N.Y.—and still does. 

Extending even further is the rela- 
tionship with Keeler Brass Co. of 
Grand Rapids. In 1896 Keeler began 
servicing White, which still buys much 
hardware from the Michigan firm. 

The former W. M. Ritter Lumber 


Meticulous Craftsmanship: 
White’s Approach To Quality 


How the South’s oldest furniture manufacturer combines human 


Co., now owned by Georgia-Pacific 
Corp., has been supplying White with 
wood products for many years. 

Esso Standard Oil Co. is the source 
of many chemicals used in the White 
finishing system. Some of these are: 
Esso Solvent Naphtha, a thinner for 
the filler coat and an ingredient com- 
bined with pigment and linseed oil, 
for glaze; Cylanto T-135 for steam 
cylinder lubrication; Esstic and Ter- 
esso oils for machine bearings; Teresso 
43 as the hydraulic medium in presses; 
Andok Lubricant M-350 for bearings 
designed for grease lubrication; and 
Esso Refined Wax, in some of the 
furniture polish. 

Another close business relationship 
exists between White and Dupont. 
Often a pioneer in quality materials 
and methods, White was the first user 
of lacquer in the furniture field. This 
introduction came in the early 1920s, 
and White bought from Dupont. 

In 1923, after the White plant 
burned down in catastrophic swiftness, 
Dupont immediately offered its engi- 
neering facilities and all possible aid 
to help rebuild the White Furniture 


factory. 
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QUALITY CRAFTSMANSHIP is ap- 
parent in this functional chest by 
White. Top drawer is partitioned 
for socks and handkerchiefs, bot- 
tom drawer has shirt partitions. 






ENGLISH REGENCY influence 
marks the Whiteleigh collection. 
Prima vera wood is banded with 
solid African teak in table and 
credenza. Seats have foam rubber 
cushions. 






FRENCH PROVINCIAL, as inter- 
preted by White, is seen in this 
nine-drawer, 62-inch dresser. 


23 


MODERN MACHINES CONTRIBUTE 


“Needless to say,” affirms Stephen 
White, “we are buying today from 
Dupont.” 

Dupont also field-tests many new 
products at White. 

If a sound manufacturer-supplier 
relationship is one of the unheralded 
but important reasons for White’s 
fame, the company’s meticulous atten- 
tion to craft detail is well known. 
White is no volume operation rushing 
through carloads of simply-constructed 
furniture for the mass market. Rather, 
White moves in measured step: de- 
liberatelv but steadily, modern with- 
out sacrificing the human element to 
technology, striving for warmth and 
richness along with perfection. 

A tour through the White plant 
brings realization that workers here 
are closer to the old craftsmen—the 
way each man inspects each piece, the 
looks of interest on faces, the move- 
ments which seem to be aimed at 
doing the job well rather than chalk- 
ing up units for a production sheet. 
(White does not use individual worker 
production sheets. ) 

An examination of the way White 
performs certain steps, and of the way 
an average volume plant might do 
them, makes a revealing contrast. 

For instance, in the Promethean col- 
lection, of walnut and maple burl base 
veneers with solid walnut structural 
parts, base rail moulder operation is a 
complicated procedure. In order to 
carry out the detail necessary for the 
rail’s sculptured appearance, five steps 
are taken. The rail is first run on a 
moulder with no shape. Then it goes 
to a hand-shaper, for forming the top 
edge, starting a short distance from 
one end and terminating a short way 
from the other end. Another complete 


PANAMA-BOUND train carried White 
furniture for construction workers in 1906 
when canal was being built. 


AERIAL VIEW of White Furniture Co. 
plant, taken late summer, 1959. Two- 
story cooling shed was built at that time. 


shaping operation forms the bottom 
face side, a different shape from the 
top. Next comes hand sanding, in two 
phases: the top edge of the base rail 
is hand sanded on a Pearson spool- 
type sanding machine, and the bottom 
edge is sanded with a different pro- 
file spool. 

Instead of the five steps enumerated 
above, a base rail moulder operation 
in an average production plant might 
consist of two steps only: a_ profile 
made on the rail as it comes through 
the moulder; and sanding the shapes 
by feeding through a_ profile-type 
sander in a fast, continuous process. 

Another example of technique vari- 
ations is in the case front post from 
the Whiteleigh collection, of prima 
vera base veneers and African teak 
solids. Using a Mattison moulder, 
White cuts the raised panel effects 
onto the post itself. In the conven- 
tional way, the raised effects might be 
applied, by gluing on and tacking on 
separate pieces. 


TO QUALITY 


Conventional furniture often uses 
no dadoing. On the other hand, White 
dados out the face on each end and in 
the center on a Greenlee double-end 
tenoner. There is space for the appli- 
cation of upper, middle and lower face 
blocks. Then, at the top end, the post 
is put on a form and cut on a Porter 
router to make the curved top of the 
relief panel on the post. 

In conventional sanding, four sides 
of a post would be run through a 
drum sander, then the face of the 
overlay panel would be sanded. 

Sanding such a post at White en- 
tails eight operations, slow and metic- 
ulous. First, the back side of the post 
and the two edges are sanded on a 
Solem drum sander. Then the three 
dado cuts which have been made to 
receive face blocks are sanded cross- 
wise on a small Porter belt sander. 
Next the raised panel, which is part 
of the post itself, is sanded on a Wy- 
song and Miles hand block belt 


sander using a preformed block. The 
TO PAGE 26 
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MACHINE AND HAND WORK give finishing touches to wood surfaces. For details of 


finishing steps, see text. Pneumatic rubbing machine is a Sundstrand. 


- ; 
“MR. SAM” WHITE is chairman of 
the board and policymaker. 


Pic 
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STEPHEN WHITE, vice president, 
conducts business from his newly- 
paneled office. His desk was man- 
ufactured by Myrtle Desk Co. 


MODERN EQUIPMENT, such as 
this Mattison rip saw, is essential 
to White’s quality manufacturing 
processes. 











APPROACH TO QUALITY 
FROM PAGE 24 





post must be sanded on the face side 
of either side of the raised panel; this 
is accomplished by a Wysong and 
Miles belt sander, by use of a hand- 
block bringing the belt to bear on 
small flat surfaces on either side of 
the raised panel. 

The reason for the White way, says 
a company official, is that changes in 
humidities might cause separately ap- 
plied overlay panels to warp or split 
or the glue to break down. This 
might be especially true in California 
or Florida or New England states. 
White declares that its method relies 
on the lignum which nature put into 
the wood for a natural binder to hold 
it together. 

Crown tops are not usually made 
among volume producers. Fast ma- 
chine methods do not lend themselves 
to their manufacture. 

The heavy crown top of the china 
cabinet from the Lorraine collection, a 
French Provincial of cherry veneers 
and magnolia solid parts, is an ex- 
ample of White’s highly developed 
craftsmanship for this purpose. 

The tremendous detail in the Lor- 
raine china crown top is the result of 
five separate members mitred and 
joined with unique boring methods. 
Extra operations are used for extra 
dowel pins, to prevent the piece from 
opening up in time. It was found that 
conventional doweling was not suffi- 
cient to hold the crown together. 
Therefore, members are put over a 
Root boring machine an extra time for 
each piece, in order to bore one dowel 
out of line near the extreme leading 
edge of the cap. 

The heavy undercut shape had pre- 
sented a production problem. The 
center section had to be made from a 
block of wood six inches thick by four 
and three-fourths inches wide by 40 
inches long. There are six separate 
and different shaping operations for 
the center section of the crown. 

The center door treatment for the 
Lorraine china cabinet is also a White 
specialty. In order for the center doors 
to fit correctly under the arched center 
section, it is necessary to have an exact 
form-shaped arch rail and form-shaped 
doors. The conventional method would 
be to let the door shape overlap the 
arched upper rail. 

White believes in making something 
good, and sticking to it. It brings out 
major collections at rare intervals. 
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Lorraine was introduced in 1951, is 
still considered one of the most desir- 
able French Provincial collections on 
the market. Promethean bowed in 
during 1957 showings. Whiteleigh 
had its debut in 1959, and remains 
a best-seller. Both Whiteleigh and 
Promethean are traditional in concept. 

A new line, Oriana, was brought 
out at High Point last fall, and will be 
shown in Chicago this month. 

White makes its own plywood. 
Wood for core stock is poplar bought 


within a 200 mile radius. Plycor ma- 
chines, by Adamson-United, are used. 
To make plywood for curved surfaces, 
hand-operated cold plate presses, with 
I-beams on top and bottom and heavy 
caul boards, are used. A drying period 
of 24 hours is allowed. White uses 
lumber core only, no chip core. 
Perkins glue is used for plywood. 
Says Highfill Jobe, foreman of the ply- 
wood department and a White em- 
ployee for 54 years: “We don’t cheat 
on'the glue. We follow the formula— 
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PERFECT ROUNDNESS 
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water, wheat flour, walnut shell flour. 
a resin and catalyst. I’ve always tried 
to do a job so I could go home at 
night and feel comfortable about it.” 

Selection and matching of fronts are 
handled carefully. They are kept in 
sets, and numbered, all through the 
machinery operations. 

Declares production vice president 
Phonse Bean: 

“There is no short-cut for quality. 
Imitations can be made, but we fear 
no equal competition. If other manu- 








WORLD'S LARGEST CREATORS AND MANUFACTURERS 
OF SPECIALIZED FIBRE PRODUCTS 
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INDUSTRY'S WIDEST SELECTION 
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PRODUCTS, 


901 OTTAWA AVE., N.W., GRAND RAPIDS 2, MICHIGAN 


facturers want to see our processes, 
we are glad to show them. We believe 
they can’t do the same process any 
cheaper than we can.” 

Continues Bean: “The Southern 
Furniture Manufacturers Cost And 
Production Division has done away 
with the idea of being afraid someone 
will steal something. We now encour- 
age free access to plants, swapping 
information, exchange of ideas. This 
is better for the whole industry.” 

Bean’s constant battle, as described 


1. bonded jacket 


Patented, almost invisible 
glue line bonds jacket to core 
... Stops raveling, bulging 
ends... cuts production 
problems. 





2. glass fibre 


Patented super-strong, 
super-thin .. . no raised 
pattern to show through even 
the sheerest fabric. 


3. closer braid 


More lines of tough glass 
fibre in every inch... makes 
a smooth uniform surface 
...no bumps or bulges. 





4. finer tolerances 


Rigidly controlled production | 
assures that you get the | 
diameter cord you specify... 

not bigger, not smaller... | 
just right. | 


5. perfect roundness 


Sackner cords are made 
round, and put up to stay 
round .. . finished job is 
neater, trimmer, every time. 


6. big stocks on hand 


Millions of yards of welt cord 
always on hand... shipments 

of stock items made within 
24 hours after receipt | 
of order. 


7. widest selection 


Any size, any type... 
you name it, Sackner has it. 
Fibre-Flex Supreme*... 
Super Firm. . . Cotton Flex* | 
... Twin-Welt . . . Tissue- 
Flex* .. . Unaflex Kraft*... 
many others. 

ee ‘TM | 


INC. 


AT HIGH POINT 

SACKNER SOUTHERN, INC. 
2441 ENGLISH STREET 

AT LOS ANGELES 
SACKNER WESTERN, INC. 

2161 SACRAMENTO ST. 


FOR DATA CIRCLE FDM NO. 1571 
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by White sales manager Raye Woodin, 
is to stress quality while keeping pro- 
duction up and costs in line. 

Employing between 400 and 500 
workers in two plants at Mebane (300) 
and nearby Hillsboro, N.C. (115), 
White covers eight acres of floor 
space, including warehouses. Most of 
the present Mebane plant was built 
in 1924 after the fire. The Hillsboro 
facility was acquired in 1940. 

The original operation was founded 
in 1881, when telegraph operators 
Will and Dave White quit their jobs, 
pooled savings of $275 to buy second- 
hand machines and lumber, and rented 
a barnlike structure to start making 
furniture. A few oak bedroom sets— 
consisting of bed, dresser, and wash- 
stand, and retailing for $9—were the 
initial products of this oldest Southern 
furniture manufacturer. 

A third brother, J. Samuel White, 
joined Dave and Will 15 years later. 
The business was incorporated. Din- 
ing room furniture was added to the 
bedroom sets. 

Today at the age of 83, “Mr. Sam,” 
as he is known affectionately, con- 
tinues to be a dynamic force in the 
organization. He is chairman of the 
board. Son Stephen White, nephew 
Stephen Millender, and Phonse Bean 
are the three vice presidents carrying 
on actively in the business. 

Executive offices and some other 
areas were recently remodeled and re- 
furnished with furniture by Myrtle 
Desk Company of High Point. Stephen 
White’s office has walls of African teak 
paneling. 

One of the points on which White 
prides itself most is the finishing de- 
partment. Officials estimate that, due 
to the type furniture produced with 
elaborate carvings and mouldings, 
White exceeds the average finishing 
department proportionately according 
to output as follows: 25 per cent more 
men in the filler department, 50 per 
cent more sanders, 200 per cent more 
in rubbing, and five times as many 
men glazing. Finishes are “custom- 
type.” 

Here is what happens during the 
23 steps in finishing an item in the 
Whiteleigh collection: stain coat; stain 
coat, separate operation; stain coat, 
another operation; wash coat, hand- 
sanding, including all profile shapes; 
filler operation; filler wiped and 
padded; filler cleaned meticulously 
from all carvings and cuts; inspection. 

After conveyance to filler drying 

TO PAGE 48 
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CO-ORDINATION 
IS ESSENTIAL TO DESIGN 


Manufacturer and designer should work together in harmony, says Designer-of-the-Month William Hinn 


“The coordination and cooperation 
of designer and factory are of vital 
importance to the success of a new 
collection,” declares designer William 
Hinn of Westport, Conn. 

“Many designers get themselves 
into difficulty by not feeling this way. 


METAL FRAMES are used for this bed 
from the new Oriana collection in walnut 
and hackberry, designed by Hinn for 
White Furniture Co. 


BLENDING OF WOODS, including maple 
burl and walnut burl as well as conven- 
tional grain are quality marks of these 
pieces from White’s Promethean line. 


Only if the designer goes off at loose 
ends is there disturbance between de- 
signer and manufacturer. In other 
words, I can’t do a creating job with- 
out the factory. And they can’t bring 
out a new line without the designer.” 

This philosophy, coupled with a 


reservoir of talent, has enabled Bill 
Hinn to become one of the most ver- 
satile and easiest-to-work-with design- 
ers in the furniture industry. 


He moves among traditional, con- 
temporary and modern, as the stvle 
to be done demands. He goes from 
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By Carolyn Knuemann 


North Carolina to Tennessee to New 
York and Massachusetts, wherever his 
client’s factory may be located. In- 
variably at mention of Bill Hinn’s 
name, the client-manufacturer nods a 
smile of approval. 

At the moment Hinn is especially 
interested in traditional furniture and 
speaks of White Furniture Company 
in Mebane, N.C., for whom he de- 
signs, as “producing some of the finest 
pieces of furniture in the South.” 

How? 

“In construction. And in superb 
quality.” The third factor, design, is 
implicit, although Hinn is too modest 
to mention it. The designer points out 
the careful selection of veneers and 
solids, the fine sanding, the finishes 
which may run half a dozen in pro- 
gressive experimentation until the 
final finish is established. 


“My intention is to help make 
White a high-style traditional com- 
pany,” says Hinn. He has been asso- 
ciated with White since 1952, in a 
pleasant liaison. 

“Traditional furniture is based on 
the Old World, and is sometimes an 
adaptation of antique,” Hinn analyzes. 
“For example, the Whiteleigh collec- 
tion by White—of primavera veneers 
and teak solids—has English Regency, 
Adam and Louis XVI influences. All 
influences are not used in each piece, 
of course. There is diversification.” 

Explaining the origins, Hinn says: 

“Adam appears in the posts, the 
way the carved panels of cases stand 
out in relief, the soft curves, the legs 
which have an effect similar to the 
panels and which taper to the foot, 
where brass ferrules terminate the 
treatment. Regency shows in subtle 
influences, and in proportions. Louis 
XVI signs are in the marquetry on the 
base of china door-fronts, the basket- 
weave effects, the use of two types 
of primavera—both quartered and 


figured.” 


Designing tables for Gordon’s of 
Johnson City, Tenn., Hinn has incor- 


WILLIAM HINN, designer, combines crea- 


tive talent with business philosophy. 
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MARBLE AND TEAK join in beauty and 


simplicity in cocktail table, by Gordon’s. 
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SLEEK AND MODERN, a 66-inch cocktail table has a satin walnut finish with white 
plastic trim. Gordon’s of Johnson City made it; Hinn designed it. 


porated Travertine and cane, and uses 
a teak that is not strong-grained. One 
unusual piece is a window table with 
doors, measuring 64 inches wide by 
24 high by 16 deep. The top is 
marble. The doors are cane. 

The Dana collection of tables, 
which Hinn did for Gordon’s also, is 
a light, airy presentation in prima- 
vera and teak. Softly sculptured rails 
run into sculptured legs. Suspended 
cane shelves are octagonally woven. 
Slim, long ovals, rather than squat 
ones, are featured. 

“Every piece must be proportioned 
for itself,” Hinn emphasizes. A lamp 
table, which often goes into a corner, 
may be square. A cocktail table, 
which may stand before a sofa, may 
be long.” 


Hinn doesn’t care for too much 
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severity of line, especially in modern. 
“If modern is softened a little, it is 
more livable, and has more warmth.” 
This softening may be achieved, he 
says, through function and _ styling, 
through carving, and through machin- 
ing operations like sanding, routing, 
molder and shaping operations. 
“Furniture should be a lot more 
flexible than it is,” thinks Hinn. “Lots 
of materials could be used in furni- 
ture, and aren't now. For example, 
molded fibre glass for case pieces 
would have the advantage of light- 
ness. Molded plywood for the exteriors 
of cases as well as drawers could 
mean more strength and durability 
than the type of construction today.” 
Hinn doesn’t approve of falsifying 
woods. He points out that there’s no 


TO PAGE 47 
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By Alfred DeBat, 
Associate Editor 


Photographs by author 


CLOSE-UP of Scott tester jaws 
shows seam splitting during 
seam slippage test, one of the 
many factors evaluated in 
the Quality Rating program. 





TEST SERIES on Scott Tester, Model J, is inspected by Robert 
Gera, vice president in charge of design and fabric buying, left, 
as Edward Stack adjusts graph recorder. 


\ 


PILLING TESTER, renee quickly a fabric’s tendency to mat or 
fuzz during wear. Stack places a sample fabric on the machine. 
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Fabric Testing 


When buying upholstered furniture, consumers have long 
poked, prodded, rubbed and touched fabrics to discover 
quality, but finally turn to the salesman for his recom- 
mendation. 

The uninformed consumer wanders through a maze of 
conflicting, confusing and sometimes distorted statements 
while deciding which fabric is the most durable. If dis- 
satisfaction develops after his purchase, it is usually due 
to a freewheeling salesman, who intimates the fabric’s 
wearing ability is closer to armorplate than cloth. 

But, furniture manufacturers themselves have done little 
to dissipate the fog around fabrics. 

One manufacturer, newly embarked in a program to 
do just that, is Schnadig Corp., which operates three divi- 
sions, International Furniture, Karpen Furniture and J. L. 
Chase Chairs. 

Gearing up for the January market, Schnadig announced 
it was introducing a new “Quality-Rated Fabric Program,” 
based on scientific laboratory tests of upholstery fabric 
wearing qualities. 

Schnadig’s program aims at providing objective infor- 
mation as to the wearing qualities of upholstery fabrics 
used in furniture made by the three divisions. The fabric 
rating will be attached to the product in the form of a 
card tag, and used on swatch cards. 

The company tests every fabric in its line under a con- 
tinuing program, and determines its quality rating on 
predetermined standards. Tests fall into two categories— 
first, those which are required to pass manufacturer speci- 
fications, and second, tests which are required for wear 
specifications in the home. 

Two ratings are offered for the consumer's judgment: 
Superior and Good. “Superior” is best rating Schnadig’s 
laboratories can give. A cloth receiving this stamp of 
approval is recommended for hard wear with proper care. 
Superior fabrics should be selected, the company said, 
when the consumer is particularly interested in durability 


MOST EFFECTIVE tool in the test program is the Wyzenbeek 
and Staff wear meter, shown here with two of its four fabric 
clamps raised. 













offers Consumer Buying Guide 


and long life of fabric. This fabric can be reasonably 
expected to outwear all fabrics with lower ratings, pro- 
vided sensible care is exercised. 

Ratings do not cover wear or fabric failure from ob- 
vious abuse, such as cigarette burns, spilled liquids, im- 
proper cleaning, accidental damage or fabric fading. 

A “Good” rated fabric is recommended for normal wear 
with proper care. They are specifically recommended for 

average wear and can be expected to give reasonable 
service under ordinary household use. 

Non-rated fabrics are selected as satisfactory where 
either appearance, economy or both are more important 
than durability. This does not mean, the company stated, 


they will not give reasonable service. Although reason- 
able service can mean many things to many people, the 
company said, it should be recognized that these fabrics, 
under similar conditions, will not give the service or wear 
as well as quality rated fabrics. Among this group are 
some fabrics used because they are extremely luxurious 
as well as those used primarily for their economy factor. 
When announcing the program to Schnadig sales repre- 
sentatives, Lawrence K. Schnadig, president, said, “It is 
one of the most important announcements you have ever 
had or ever will receive from our company. It is the first 
step to help you, as a conscientious sales representative, 
help the retail dealer . . . and protect the customer from 
TO PAGE 32 


TAKING A CLOSE look after 48-hour Fade-ometer test, Edward Stack, head of Schnadig’s testing lehanetany, check fabric’ s oth 
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FABRIC TESTING OFFERS GUIDE 
CONTINUED FROM PAGE 31 


buying a ‘cat-in-the-bag’ when selecting an upholstery 
fabric. Intelligently used by you, your dealer and his 
floor salesmen, the consumer will be guided to quality 
and all parties will benefit.” 

Schnadig’s testing program has been underway for three 
vears, and the company now feels it has enough experi- 
ence and data to establish a definite relationship between 
wear tests in the laboratory and the durability to be ex- 
pected in actual use. Although test information was avail- 
able for in-company use, this is the first time it is being 
offered to the public. 

“The program developed from the need of retail store- 
keepers to offer their customers a guide to fabrics,” ex- 
plained Schnadig. “Consumers want a good product, and 
we have found that thev are willing to pav a little more 
for a good fabric, compared to a fair one. 

“The program is mainly educational, and we try to 
indicate to consumers which fabric will best serve their 
needs,” he said. “We don’t expect to gain a competitive 
advantage with this program, because we hope other 
manufacturers will join with us to make similar efforts 
to educate the consumer and build greater confidence in 
the entire furniture industry.” 

Robert Gera, vice-president in charge of design and 
fabric buying said, “We are trying to help the consumer 
and stop her from buving blind. In offering her more 


Quality Rated 


SUPERIOR 





RATING TAGS are attached to all Schnadig Corp. furniture 
manufactured with Superior and Good rated fabrics. The tag 
cards, above, are affixed at the factory. 

information, we are attempting to aid her choose the 
fabric that will best suit her needs. We are not trying 
to make an estimate of how long the fabric will last; that 
depends on how it is used. But rather we indicate among 
our group of fabrics which are the more durable.” 

In addition to product tags, which are attached to 
furniture at the plant, ratings of the various fabrics are 
being identified on the swatch cards used by dealers for 
each new fabric introduced by the company. A gold and 
white seal is printed on the dealer’s swatch cards to show 
the fabric rating. If non-rated, neither the swatch card 
nor the product will carry a seal. 

The center of Schnadig’s test program is at the fabric 
laboratory at the company’s main office in Chicago. Headed 
by Edward P. Stack, the laboratory runs a rigorous group 
of tests for fabric wear, stretch, seam slippage, tearing 
and crocking. 

Probably the most used instrument, reports Stack, is 
the precision wear test meter, made by A. Wyzenbeek & 
Staff Inc., Chicago, which rubs a fine, smooth, stainless 
steel wire screen over fabric and automatically notes the 
number of passes. This machine is used to compare the 
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wearing ability of fabrics. Usually tests run from 30 
minutes to three hours, as 90 double rubs per minute 
are made by the machine. 

The Scott Tester, Model J, made by Scott Tester Inc., 
Providence, R. I., also plays a large role in the lab’s work. 
The tester measures the degree of fabric’s stretching, tear- 
ing, and seam slippage. 

Other special equipment includes an Atlas Fade- 
ometer, by Atlas Electric Devices, Chicago, which meas- 
ures fabric’s fading factor, and a pilling tester, by Cus- 
tom Scientific Instrument, Inc., Kearny, N. J., which is 
used for quickly determining fabric’s durability through 
the degree of fuzzing or matting of its pile on this tester. 

Crocking tests, which show the amount of color bleed- 
ing when material is wet, and the amount of color trans- 
fer to a white fabric, are done in several ways. One 
method used in the laboratory is perspirometer, which 
produces the effect of perspiration under controlled con- 
ditions.—Alfred DeBat. 
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Office Furniture Exhibit 
To Be Largest Ever Held 


“Design for Profits,” is the keynote for the National 
Office Furniture Assn. convention scheduled through Feb. 
23-26 at the New York Coliseum. Registrations already 
indicate that the 1961 convention will be the largest 
in the history of the office furniture industry. 

Not only technical matters involving design, but the 
question of cooperation and competition between office 
furniture dealers and architects, designers and _ interior 
decorators will be discussed, reported Seymour L. Nathan, 
head of Ives Distributors, New York, who is convention 
chairman, and Robert B. Gibby, of Desks, Inc., New York, 
co-chairman. 

Two days preceding the convention will be devoted 
to a “Designer Seminar,” which features a_professional- 
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NOFA CONVENTION will feature exhibits of leading manu- 
facturers of office furniture and accessories. Above view is 
from the 1960 exposition; 1961 meeting will be held at the 
Coliseum, New York. 
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level discussion of special problems facing designers 
in the industry. It will utilize the New York market for 
source information on actual applications of design 
techniques. 

Group tours are planned of prominent architectural in- 
teriors, including the Seagram Building, Corning Glass, 
and Lever House. Other tours are scheduled to fabric, 
accessory and lamp showrooms, and a special study of 
effects of different types of lighting will be offered. 

This part of the program has been planned by the co- 
ordinating committee, headed by Chilton Brown, director 
of sales for Directional Contract Furniture Corp., with 
members Henriette Nathan, Charles Gelber, and William 
Gordon of the National Society of Interior Designers; and 
Mrs. Robert Dillon and Charles Sprietsma of the Assn. of 
Interior Decorators. 

On Feb. 24 a round table discussion covering “How the 
consumer regards the office furniture salesman and dealer” 
will be presented featuring purchasing agents and dealers. 

A Workshop Breakfast for office furniture salesmen will 
be held, along with a special closed session where sales 
problems will be discussed for later recommendations to 
the convention in open session. 

A series of awards for outstanding designs will be 
presented at the convention. 

Ray H. Lewis, president of the NOFA, announced that 
there would be frank discussions in the special clinics 
scheduled on vital subjects as credit and financial controls, 
leasing, warehousing, direct selling, sales training, and 
management know-how, as applied to new industry de- 
velopments. 

The convention is open to designers, non-exhibiting 
manufacturers and other industry individuals at the 
registration fee of $2 per day, or $5 for the entire 
convention. 

Although exhibit space sales have far exceeded all 
previous records, some space is still available. Manu- 
facturers and suppliers can obtain information by con- 
tacting John R. Gray, executive director, National Office 
Furniture Assn., 327 S. LaSalle St., Chicago. a 


NOTE TO SUPPLIERS: 
The National Office Furniture Association Convention 
draws a large attendance of manufacturers specializing 
in the production of office furniture, as well as buyers 
of this particular line. FDM, in its FEBRUARY issue, 
will feature a list of exhibitors and pertinent convention 
material. Suppliers interested in advertising in this issue, 
contact the FDM Advertising Department. 


‘< a 
NEXT MONTH, and every month, 


FDM brings you more informative fea- 
tures, articles, and departments designed to 
help you in your business. 





Every Month FDM brings together. 
in one publication: 


Y PROCESSES / NEWS DIGEST ¥ ENGINEERING 
VY MATERIALS /WNEW EQUIPMENT / SUPPLIES 
¥ MACHINERY / MERCHANDISING ¥ DESIGN 


And much more. 
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Unexcelled 
for 
ENDURANCE 
AND BEAUTY 


GENUINE 


Woven from the Finest and Toughest Rattan from 
the South Seas. 

Fascinating, genuine Woven Rattan cane in a wide 
variety of intriguing patterns . . . created into 
an elegant fabric strikingly suitable for countless 
decorative motifs, ranging from chairs to wall 
coverings. 


When It’s Comco . . . You Know It’s the Finest. 


ny 


158 Main St., Gardner, Mass. 
QUALITY COMCO CANE WEAVE IS OUR SPECIALTY! 
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add the beauty of 





manufactured to 
any specifications 


for 
OF e 


A finishing touch of quality 
for the finest furniture! 
Legs especially created to 
accentuate the styling of 
your smartest lines... 
exactingly manufactured to 
your specifications. Write 
for samples in the finest 
hardwood to meet your 


quality requirements. 


Send your 
Specifications 

for estimate, 
without obligation 


MANUFACTURING CO. 
BERNIE, MISSOURI 
POU MAME 17)...1XL MAKES IT." 
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e Materials 





e Equipment 


IS NEW 


Supplies 


Components 





e Literature 





For more information on items listed in the IT’S NEW Columns use 
the handy Reader Service Card opposite page 18. Complete details 
on these items will be sent to you by the manufacturer. 














Corner Rounding Machine 
For Box Spring Frames 


A machine for rounding corners on box spring frames 
has been developed by Woodworkers’ Tool Works, Inc. 
The unit features a welded steel frame with cutter head 
spindles and motors mounted on the end opposite that 
of the operator. 

The operator merely lavs the bed frame on the machine 
against the stops, pushes the frame approximately 6 in., 
and the cutter heads cut the radius on the corners. Cut- 
ter head yokes and motors swivel on ball bearings. 

Ball bearing rubbing collars below the cutters cause 
the spindles to follow the shape of steel guides, which 
are located under the bed frame, and travel forward with 
the frame. The guides determine the amount of radius 
to be generated on the corners and are flexible so that 
they will expand or contract to the width of the frame, 
taking care of any variations that might be in the frame. 
The guides are independent of each other, thereby com- 
pensating for any out-of-squareness of the frames. 

A foot operated turn table is provided to elevate the 
frame from the machine and swivel it 180 degrees to cut 
the other two corners. 

The machine will handle all sizes of bed frames, has 
high speed steel cutters, true spiral, right and left hand 
helix. Motors are 2 h.p., 3600 r.p.m., V-belted to ball 
bearing spindles, with speed of 5800 r.p.m. 


For More Information Circle Reader Service Number 651 
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Four Belt Sander 
For Primary Finishing 


A giant four belt primary finish sander, capable of 
sanding particle board, plywood and other panels in one 
pass at feed speeds of 75 to 150 ft. per minute, is an- 
nounced by Smithway Machine Co. Particle board finish- 
ing is done by grinding off excessive thickness with the 
first top and bottom contact rolls, then finishing the board 
to tolerance with the following top and bottom platens. 
Unsanded plywood can be sized and finished in one pass 
and the repatch stock is rerun, thereby removing the 
patches. The sander is available in w idths from 48 to 
64 in., with up to 125 h.p. per head. Two belt machines 
are also available, for use in improving finish and _toler- 
ance on previously drum sanded stock. 

For More Information Circle Reader Service Number 652 





New Plywood Panels 


Have Profile Surface 


A line of Danish plywood, called Plyfa-Profile, manu- 
factured by Kristian Staerk A/S of Copenhagen, Denmark, 
is being distributed to manufacturers in the United States 
by the Georgia-Pacific Corporation. The panels, which 

can be used for furniture case pieces, desks, sliding doors, 

etc., are available in pine, mahogany, obechi, and a com- 
bination of mahogany and obechi. The photo illustrates 
samples of mahogany and a mahogany and obechi combi- 
nation. Plyfa-Profile comes in a wide range of contours 
and woods, in standard panel sizes or in sizes available 
on special order. 


For More Information Circle Reader Service Number 653 
TO PAGE 36 
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SI-LATEX ...a combina- 
tion of interstitched sisal 
and pure latex, vulcan- 
ized together to make an 
extra strong spring insu- 
lator. 
@ Laboratory proved to 
outwear ordinary spring 
insulators 2 to 1 


© Eliminates all spring 
feel... cannot cup or 
hollow out 

® Available cut to any 
size or shape... plain 
or stitched to cotton 


felt 
&: 
” 
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— 
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BUY COMBINATION 


CARLOADS 
AND SAVE 





SISAL The finest quality 
you can buy... consist- 
ing of only the toughest, 
whitest sisal fibers avail- 
able. 


e Cut to any size or 
shape 


® Also available in rolls 
of any width 


@ Loose punch for a soft 
pad... or tight punch 
for a firmer pad 


@ Loom pad also avail- 
able for a much firmer 
pad 


FOR DATA CIRCLE FDM NO. 1543 
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cut out all waste with 


Burton-Dixie 


SEWED PADDING Spring 
insulator and fine quality 
cotton padding sewed to- 
gether to save you labor 
and assure uniformity. 
For use on all spring 
constructions. 


© Si-Latex — Cotton. Bur- 
ton-Dixie’s exclusive 
Si-Latex insulator and 
cotton padding 


Sirex — Ordinary sisal 


insulator and cotton 
padding 


COTTON FELT The finest 

quality cotton only... 

consisting of high grade 

staple cotton and linters. 

@ Made of 100% all new 
material 


@ Furnished to any thick- 
ness and widths 


@ Cut to any sizes or 
shapes 


combines sewed padding securely 
stitched to a burlap skirt. 


@ Eliminates two complete operations in your 
factory 


@ Cuts out all waste of insulator, padding and bur- 
lap because Burton-Dixie’s sewed padding is 
made exactly to your specifications 


@ Speeds up your production and assures a uniform 
finished product 


@ Available in any size or shape 


@ Reduces your inventory to one item only instead 
of three 


MATTRESS INNER- 
SPRINGS AND CUSHION 
SPRINGS The finest in- 
nerspring units made... 
available in standard and 
special sizes. 


® Accepted by nationally 
known bedding manu- 
facturers for more than 
60 years 


© All standard coil counts 
available 

© Any gauge wire you 
prefer 


PACKAGED PADDING 


... made exactly to 
your specifications 


one dependable source for your upholstering 


and bedding needs for over 60 years 


Burton-Dixie Corp. 


Chicago Plant and Executive Offices .. . 2024 South Racine 


Manvfacturing Plants in: Lansing * Dallas * Detroit * Denver 
Kansas City * Blacksburg * Memphis + Atlanta 
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Has the attractive variegated appearance 
of natural cane. 


‘SSS: e@ Is much lower in cost, permitting its 
use in many applications where natural 
cane has proved too expensive in the past. 
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MTT 
(peseeusenent 
Pe 
reeaesesenud @ Does not become brittle with age. No 
a bebetrtet undesirable loose “hairs” or splinters. 
ATT 
MTT 
MT 


uae! EB, W. TWITCHELL, INC. 


3rd and SOMERSET STREETS 


Is easy to apply and finish—can be 
stained to harmonize with various woods. 


Samples and full particulars on request. 
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MANUFACTURING ig! / , by 
ath FOR FURNITURE — 


= BEEN OUR SPECIALTY FOR OVER 
25 YEARS 


ide variety of high quality products § 
fast service from 3 centrally located 
plants—with an intimate knowledge of 
the kind of protection furniture 
rves—enable us to serve you more 
ficiently with packaging materials 
igned specifically for YOU. 


JIFFY MACERATED PAPER PADS 
HION-KRAFT 
© CELLULOSE WADDING 
‘© CHAIR BAGS 


JIFFY MANUFACTURING COMPANY 
Office: HILLSIDE, NEW JERSEY 
HIGH POINT, N.C. HILLSIDE, N. J. 


PLANTS: SALEM, ILL. 
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Double Disc Sander 


A Helma-Nohoma double disc sander, incorporating 
the patented Stoffel system which simplifies the paper- 
change operation, is being distributed by Joyce Research 
and Development Corp. The sander incorporates large 
diameter spindles in high-precision, heavy-duty, tapered 
ballbearings of high radial and axial load rating. It is 
available in two, three and four h.p. models. 


For More Information Circle Reader Service Number 654 





Precision Hole Saw 

A precision hole saw, the HC-7 Corsair 7-in-1, making 
it possible to cut perfect circles in seven sizes, is available 
from Great Neck Saw Manufacturers, Inc. The saw cuts 
through wood, metal, prestwood or plastics in seven 
diameters from 1 in. to 2% in. It has an automatic slug 
ejector for faster work and prevention of clogging. The 
tool fits electric drill, lathe or drill press. 

For More Information Circle Reader Service Number 655 





Corrugated Friction Plates 


Removable corrugated friction plates, to help assure 
accurate tracking of panel stock through trim or skinner 
saws, have been added to the Jenkins patented Oilomatic 
feed chain by Kohler-Joa Corp. Milled from solid bars 
of high tensile steel, the plates increase the coefficient of 
friction between panel and chain by as much as 500 per 
cent without marking stock, reports the manufacturer. 

For More Information Circle Reader Service Number 656 
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BECHIK ...TUFTING TWINE and SEWING THREAD 


SEWING THREAD 


Many choices of threads in quantities and 
sizes as shown below. Prompt delivery in 
natural, white and all colors in standard 
yardage cones or tubes, either hard or soft 
finish, quaranteed quality. 


We also furnish E-2 Mercerized Droll Border 
Sewing Machine Thread and Nylon Sewing 
Thread in white or colors as well as Style 
“D” and Style “L’ Ready-Wound Sewing 
Machine Bobbins. 



























TUFTING TWINE 


All popular brands of 6-cord Cotton 
Tufting Twine, also Nylon Tufting Twine 
for economical production on button and 
cotton tufters and for handwork. 


e No. 252 Thompson e Beechik Quality 


© Gold Medal Valtes FOUR QUALITIES 
e No. 693 Nylon ALL SIZES 
e No. 252 Climax e No. 554 Nylon 
e Thompson Nylon SPARTA 3-Cosd 7am ns 
® Monarch y Highest Quality Egyptian Cotton Thread. All 
¢ Gold Medal Nylon Sizes from 16/3 to 80/3 and 12/4 to 50/4. 
e Dixie © 12-Ply Hand Tufting 





AVON 3-Cord ACE 4-Cord 

Top Quality 114'' Combed Staple. All Sizes from 16/3 to 80/3 and 
No. 693 Nylon for Machine Tufting 12/4 to 50/4. 

BELL 3-Cord BISMARK 4-Cord 


We. 056 Mylan fer Hand Verting Medium Quality 1-5/32 Combed Staple. All Sizes from 30/3 to 60/3 


and 24/4 to 40/4. 


CAPITAL 3-Cord 
Medium Quality 1-3/32'° Combed Staple. 
and 12/4 to 30/4. 

Available in other sizes upon request. 


NYLON (HEM BOBS) 


CLARE 4-Cord 
TUFTING BRAID All Sizes from 16/3 to 40/3 
For fast uninterrupted production of lace- 
tufted mattresses, either on automatic lace 


tufters or with hand lace tie and spacers. 





STYLE “D” 
—- AN D 


| e Red Hand, natural, e Thompson, natural Stvas “i 
white, colors e Extra Strength 
a ; FOR TAPE EDGE MACHINES 
- e United, natural natural 


AVAILABLE IN WHITE ONLY 


BECHIK PRODUCTS, INC. 


HOME OFFICE: 650 EUSTIS ST., ST. PAUL 14, MINN. 
LONG ISLAND CITY e CHICAGO e LOS ANGELES 
SAN FRANCISCO 


x =4 e Nylon, natural 
esi Z 

—_ BM 
No. 732 Linen Stitching Twine ¢ Model ''D'' Cotton or Linen Bobbins ¢ Model 
"'C'' Cotton Roll Edge Bobbins e 4-Cord Needle Twine for Model ''C'' « 5-Ply 
Soft & Polished Roll Edge Thread © 3-Ply Polished Roll Edge Thread « Ready 
Wound Pancake Bobbins ¢ Mattress Needle & Upholsters' Pins © Spool Tape 
for Hand Lace Ttufting « 4 Ib. Sleeving for Hand Lace Tufting. 
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3 REASONS WHY Z-c% IS YOUR 
BEST SOURCE FOR ATTACHING PLATES 











Pat. 
Pending 


patented 
No. 2,784,930 


patented 
No. 2,784,930 


“Triangular” series 


CLINCH NUT PLATES 


“7” Series Rectangular 


CLINCH NUT PLATES 


NEW ‘‘2500”’ series 
CLINCHED NUT PLATES 








Our finest quality. Exclusive, pat- 
ented clinch nut design for maximum 
strength and full, machine threaded 
gripping power. 5/16” nut. For 
frame construction. Order #7 flat 


or #7A for 10° offset. 


Drums of 2000 Ry ea. 
Bags of 500 4c ea. 


Less 10% discount for orders 
of 25,000 pieces or more. 


f OR SUPPLY COMPANY 


‘We lead, others follow."’ 


CL  alieaeeeeeinenmiameimemtametiel 





Same high quality and patented 
clinch nut design as our ‘'7"’ series 
plates, but with additional bearing 
surface for rail or frame construction. 
5/16” nut. Order #10 for 10° off- 
set, #15 for 15° offset, or #20 flat, 


Drums of 2000 67 ea. 
Bags of 500 7c ea. 


Less 10% discount for orders 
of 25,000 pieces or more. 
Also available in heavier gauge. 





Newly engineered nut attachment 
and exclusive embossing provide un- 
usual strength at an all-time LOW 
price. 5/16” nut. For rail or frame 
construction on all but the heaviest 
upholstered pieces. Order #2500 
flat, or #2512 for 12° offset. 


Drums of 3000 2 ea. 
Bags of 1000 2'2c ea. 


Less 5% discount for orders 
of 25,000 piéces or more. 













HANGER 
BOLTS 


1514 WEALTHY ST SE 
GRAND RAPIDS 6 MICH 
PHONE Gl 6-1335 


’ M $11. 

2 by 5/16 inches. Com- das acer 

pletely threaded top to Se 
Sean’ per thousan 

bottom for gripping 1M $14.95 

power. per thousand 
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Diehl Cutterheads 
ae va 

















Diehl! Cutterheads are made 
of the best obtainable steels, cor- 
rectly heat treated, ground to the 
closest limits. Each head is backed 
by many years of experience and 
by unsurpassed engineering fa- 
cilities. See your Exclusive Diehl 
Representative for proof of the 
l-o-n-g quality — and 1-o-n-g-e-r 
profits—you get with Diehl Cut- 
terheads. Or write for Bulletin 
No. 452. 


The G. M. Diehl Machine Works, Inc. 
WABASH, INDIANA, PHONE 484 
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Custom Built... 


To specifications 


Specializing in these styles: 
e Self-Edge 
e Hardwood Edge 
e Drop-Leaf Edge 
e Occasional Tops 
e Plastic or Aluminum Edge 


We specialize in manufacturing laminated table tops for institu 
tional and household furniture regardless of shape, size or style. 
Our tops are made to specifications using brand-name laminates 
and offering a choice of over 1,000 patterns. These warp-proof 
tops come to you completely pre-finished and perfectly balanced. 


Our low operational costs in making a quality product at com- 
petitive prices makes possible greater savings for you. 


@ Phone ME 4-780! 


Call or write for quotations 






” MANUFACTURING Inc. 
. O. Box 8 
Meyersdale, Ps. 
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IT’S NEW/FROM PAGE 36 
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Miniature Grinding Wheel 

A miniature, flexible grinding wheel, Grind-O-Flex, 
available in 2% or 3 in. diameter for use on fixed or 
portable shafts at speeds up to 15,000 r.p.m., is an- 
nounced by Merit Products, Inc. It is constructed of thin, 
flexible abrasive strips and comes in a variety of grits for 
wood, metal or plastic usage. Design of the wheel is such 
that fresh abrasive is constantly exposed as wheel is used. 








For More Information Circle Reader Service Number 657 





Under-Drawer Slide 

A low cost, single-track under-drawer slide, featuring 
extra large flanged nylon roller with Teflon bearings for 
quiet, smooth, easy-rolling operation without sidebinding, 
is offered by Knape & Vogt Manufacturing Co. The No. 
1175 slide is designed to fit any length or width drawer. 
It is made of heavy gauge steel, bright zinc electroplated 
to resist corrosion. Standard length is 225 in. 

For More Information Circle Reader Service Number 658 
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Nameplate Decals 

Decalar 956, a decal material combining the tough- é 
ness and attractiveness of Mylar with a new, unique 
adhesive, is offered by Permacel. The material is avail- 
able in chrome and gold and can be die-cut and silk 
screened with standard screen processing inks or enamels. 
It will adhere firmly to any metal, wood, glass, leather, 
plastic, painted or unpainted surfaces, Permacel reports. 

For More Information Circle Reader Service Number 659 
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Low Cost Sliding Stays COUNTS 
Three new sliding stays for supporting lids on furni- 

ture and cabinets have been introduced by Selby Furni- 

ture Hardware Co. They are constructed of heavy-gauge in 

steel and are brass plated to provide a lasting finish and 

trouble-free service, the manufacturer reports. The stays 


are available in 7 and 10 in. lengths in friction type screw- CUTTERHEADS 


locking type and smooth free-sliding type models. 
For More Information Circle Reader Service Number 660 
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THRIFT LEGS 
by Victor 
with Satin Brass Brushed 
Ferrules 


at 4¢ Less Per Leg! 


f TKS 











Heat-Resistant Paint 

Sprayon No. 324 High-Heat Aluminum Paint, reported 
to withstand temperatures of 1000° F. for intermittent 
periods and 500° F. indefinitely, is announced by Sprayon 
Products, Inc. It is especially formulated for high- 
temperature applications and comes in a 16-oz. aerosol 
can, in color code enamels, standard machinery finishes, 
special lubricants and protective coatings and de-greasers. 
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Hoot Mon! 
The same fine quality 






BEAUTIFUL HARDWOODS 
FURNITURE FINISHED 
56” HANGER BOLT and 1%” 
FERRULE ATTACHED 
1%” TOP DIAMETER 
%,” BOTTOM DIAMETER 


PER LEG! 


OUR FORMER ADVERTISED PRICE LIST: 

_ yy rT, 
_1000 or more .28 i: ny i, Olin, in, a a Cr oe 
100-1000 30 3 OM OK OR ORR 











BLONDE — EBONY — WALNUT — MAHOGANY FINISHES 


sSoft-Seam Adhesive 









































A strong, flexible, soft-seam adhesive, Bond-Master YOUR NEW MONEY SAVING PRICE LIST 
R379-20, for bonding closed-cell vinyl foam to itself and PTF TOT ETE TE he Ne ie 
other materials, is announced by Rubber & Asbestos Corp. 1000 or more |.24 |.26 | 28] 30] 32 | 34 | 36 | 38 | 40 
The synthetic rubber-resin adhesive has been specially 100 - 1000 4.26 | .28 | 30 | -32 | .34 | 36 | 38 | 40 | 42 


formulated to withstand solvent attack of vinyl marine 
coatings and features “quick grab” for high production 
speeds. It can be brushed, roll coated or sprayed. 
1514 Wealthy, $.£., Grand Rapids 6, Michigan 
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In the field of 


FASTENING DEVICES 
HELLER 


tops for over 35 years 


The fast high-power 
Heller Air Tacker 








The versatile B-20 % 
Heller Hand Tacker — 


The products pictured above are but two of more 
than 300 models of power and hand fastening devices 
made by Heller, a leader in the field for over 35 
years. Write Heller Industrial Fastener Division, Heller 
Roberts Manufacturing Corp., 6115 Carnegie Ave., 
Cleveland 1, Ohio. 


HELLER ROBERTS 


Manufacturing Corporation 
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Write for FREE Sample Book 


of our CAMBRICS 


the only guaranteed sulphur fast 
black cambric on the market. 


coror FAST TO 
« cleaning 
~ washing 3 
a perspiration 


Sold only through 


better converters everywhere 


Product of THE HARODITE FINISHING CO., INC. 
North Dighton, Mass. * VAndyke 4-696] 
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Decorative Table Tops 


Decorative table tops featuring Epocast resins prepared 
by Furane Plastics Inc., in scratch and stain resistant 
finishes, are available from Delta-Cel Co. The tops, rang- 
ing from 30 to 42 in. in diameter, have a textured cer- 
amic-like surface and are available in turquoise, pink, or 
black with silver. Photo shows top used in furniture from 
California Wrought Iron, Inc. 
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Curved Molded Plywood 


A process which makes 
possible forming 90° 
short radius curves in ply- 
woods has been developed 
by Larson Plywood Co. 
The process uses a unique 
application of high fre- 
quency electronic heat 
molding. Photo shows 
Richardson / Nemschoff, 
chair back design with 
90° short radius curve. 
Larson reports the molded 
plywood is economical to 
fabricate and is easily 
trimmed or cut. 
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Coating Thickness Tester 


An instrument provid- 
ing a non-destructive 
means of measuring thick- 
nesses of organic and non- 
magnetic metal coatings 
is introduced by Twin 
City Testing Corp. The 
Type ES Permascope is 
a portable unit and fea- 
tures a small, 2-pole probe 
which works on the prin- 
ciple of a magnetic am- 
plifier. To measure coat- 
ing thickness, probe is 
applied to the surface. 
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Woodgrain Laminates 


Two new woodgrains have been added to the contract 
line of furniture laminates of Formica Corporation. Mal- 
acca Teak, pictured above, retains the strong, dramatic 
grain of the Formica Picwood laminate, with dark tones 
added to complement furniture and accent accessories. 
Frontier Walnut is a warm brown, matching the walnut 
woods of contemporary and period pieces. 
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Moisture Extractor 


A moisture extractor, 
called Air-Dri, designed to 
provide filtered moisture- 
free air for users of air 
tools and equipment, is 
offered by Carlson Prod- 
ucts, Inc. Accomplished by 
centrifugal action created 
by a turbine at inlet of the 
Air-Dri, the spinning tur- 
bine causes moisture to be 
driven out and down over 
a finned baffle. Dry air is 
directed through a 40 
micron filter on way to 
tool or equipment. 
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Cutting Edge Cleaner 


A cutting edge cleaner 
which quickly dissolves 
foreign matter from router 
bits, saw blades and 
knives used in cutting 
laminated plastics, wood 
and metal, is offered by 
Grace Fabri-Tool Co. 
Cutting tool blade or edge 
is simply placed in cleaner 
for 1 hour, removed and 
wiped clean. It is avail- 
able in pints, quarts and 
gallons, and will not affect 
cutting edge of the tool, 
reports the manufacturer. 





For More Information Circle Reader Service Number 668 


TO PAGE 42 


January, 1961 e FURNITURE Design and Manufacturing 


FASTER METHODS 


L 


CUT YOUR COSTS... 
in money in time with 
@ OHIO CHAIR, CASE and LADDER RODS 
@ STUDS, 1” to 60°, any thread 
@ THRU BOLTS, 4” to 60°, Reg., Sp. 


Ohio rolled threads give greater strength. 





LTT ITNT I 
You can rely on Ohio Rod Products for 


DEPENDABLE QUALITY, Accuracy, 
Stronger Tension and Class 2A fit. 





PROMPT SERVICE:—Send blueprints for 
quotes. Our Engineering helps you. 


FASTER METHODS:—Our equipment in- 
sures faster production, quicker 
deliveries. 


Literature on request 


l = = i nassuene Co., INC. 


20252 ist AVENUE + BEREA, OHIO 
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Leading Furniture 
Manufacturers use 
the Elegance of 

wy WALKER &> ZANGER 
MARBLE 

to Increase Sales... 


Over 400 types of marble from all over the world. 






For prices within your production budget, contact: 
WALKER & ZANGER, 
100 Hudson Street, New York 13, N. Y. WA 5-9945 


California — 1832 So. Brand Blvd., Glendale 4, California. 
Canada—5232 Borden Avenue, Montreal, Quebec, Canada 
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APEX ALL PURPOSE 
CUSHION BOXING MACHINE 


UED.9.IED) '§ | MoveL 


CBZ-65 


Shown in 








use at 
INTERNATIONAL 
FURNITURE 
Rushville, 
Indiana, 
leading 
manufacturer 
of quality 
furniture. 


Reduce Manufacturing Costs and Upgrade Quality with 
the CBZ-65. The easiest, fastest machines for: 


SELF WELT BOXING — SEPARATE WELT BOXING 
IMITATION (one-piece) SEPARATE WELT BOXING 
ZIPPER SEWING — SINGLE WELT BANDS 
WELT TRIM 


All without operator skill! 
Performance superiority is assured by the number of ad- 
vanced operuting features built into the CBZ-65. 
Write today for complete details. 


APEX MACHINES neemmamatnian Inc. 


35 West 25th Street New York 10, New York 
Phones: Watkins 9-5666-7 
APEX OFFERS A COMPLETE LINE OF FURNITURE MACHINES 


FOR DATA CIRCLE FDM NO. 1537 





LOOK WHAT AUTOMATION 
HAS DONE TO THE 
PRICES OF VICTOR 


NDERIED 


LEGS! 


Victor leads in value with new low 
prices. These prices have been made 
possibl tomation and modern 
manufacturing methods without 
sacrificing quality. We call it “oper- 
ation money-saver” and you reap 

























the benefits. 
1%, TD, °/s BD 
Length | 6” | 7 | 8” | 9 | 10” | 12” | 14" | 16" 





1000 or 
more 


og .34 e0.| .36 eo.) .38 e0.| .40 ec. .42 a0. |.46 ec. |.50 en. |.54 eo, 


-32 ea.| .34 e0.| .36 ea.) .38 e0.| .40 ec. |.44 ea. |.48 ec. |.52 eo. 






































Kiln dried hardwoods, finished in choice of 
Blonde, Ebony, Walnut or Mahogony. 


Attach with our patented Clinch Nut 
Plates. 

#7 sq. flat 4¢0e0. #7A sq. 10° 4¢ ea. 
#20 tri. flat6¢ea. +10 tri. 10° 6¢ ea. 
#15 tri. 15° 6¢ ea. 


LT6 MOOD PRODUCTS CO. 
1514 Wealthy St., S.E 


Grand Rapids, Michigan, Phone Gl 4-8224 
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NEW LITERATURE 


WOODWORKING BITS AND TOOLS are illustrated in a com- 

prehensive two-color folio, available from Forest City Tool 

Co. Tool listings are sectionalized and include prices. 
For More Information Circle Reader Service Number 669 
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CHOP SAWS, engineered to reduce cutting costs in handling 
wood, plastics and metal, produced in five models to meet 
specific customer requirements, are described in a 4-page 
folder from Commercial Tool & Die Co. 
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CARBIDE TIPPED SAWS are illustrated in a 12-page booklet 
from Systi-Matic Co. The booklet tells where carbide 
tipped saws can be used successfully, compares their 
performance with steel saws, explains repairing and _re- 
sharpening and gives suggestions on care and handling. 
For More Information Circle Reader Service Number 671 
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his practice to conduct retail sales training in three sep- 
arate sessions: 

1. Design and construction of dinette furniture in gen- 
eral and Daystrom furniture in particular. 


, a Techniques of selling furniture to the consumer. 


3. Understanding people—this is most important, Mc- 
Intosh believes. 


He said that a successful meeting makes it mandatory 
that sessions “be built around a spirit of usefulness.” Other 
requirements: time allotted should be 45 minutes to an 
hour; buyer or manager must be present at the meeting; 
“my merchandise must be displayed and featured”; and a 
breakfast or dinner should be included, if possible. 

What are the requirements of a good salesman? Mc- 
Intosh gave the following check list: 


— 


Aggressiveness to sell. 

Self confidence through product knowledge. 
Emotional stability; be able to take disappointments. 
Sociability—must like people. 

Good health. 

Adjustability to different people, personalities. 


Ute oo bo 


ND 


Neat appearance in dress and manner. 


McIntosh is also president of the National Wholesale 
Furniture Salesmen’s Association. 

Concept OF Wuat AN Ap Conveys was the subject of 
the Wednesday luncheon talk by William Capitman, presi- 
dent, Center for Research In Marketing, Inc. He criticized 
shelter magazines and homes furnishings advertisements 
for failure to communicate with the consumer. “They exist 
in a separate world,” he said. 

His research has shown that the “public feels that the 
furniture manufacturer does not know what they need. 

“You know least about the most important person—the 
consumer,” he accused manufacturers. 

EXECUTIVE Decision SIMULATION GAME proved to be 


the most exciting part of the conference. Tailored after 
TO PAGE 44 
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Bring your Dust & Waste 
| handling up to date with 
(TION e a Modern OBP System 


_ ——_ — en 






For a surprisingly low cost, Ohio Blow 
Pipe can revise your present system to 


9g (~~ caf — 

f ) a ily 
current requirements or anticipated ; <I Ring, 
capacity. At the same time, the newest 4] > us ies 
and most efficient engineering ad- P i Ri ) ii i 





vances can be incorporated. And OBP 
can revise your system without neces- 
sitating a shutdown of your plant. 

A modernized OBP system can greatly 
increase per man hour production, re- 
duce fire hazards and handling costs, 
increase machine life, up-grade work OBP system installed on line of multiple saws keeps area neat and clean 
quality and result in better working — promotes much better working relations, and actually is responsible 
conditions and relations within your for increased production. 

own plant as well as in the surround- 
ing community. 

Call today for an OBP engineer to make 
a requirements survey of your plant 
and give you a cost estimate. 


We do the complete job. 


ENGINEERING 
MANUFACTURING — INSTALLING 


’ 








OHIO BLOW PIPE CO. 
1733 DOAN AVE. 


OBP dust and chip collection from high speed 
moulder incorporates ball joints for quick, easy 
access to machine for set-up and maintenance. 
Proper engineering of system eliminates any possi- 





re “ Photo shows OBP collector located on storage silo. This is part of an 
bility of chip fall back onto work, and guarantees - q) CLEVELAND 12, OHIO extensive system which automatically conveys all dust, wood flour and 


C) 


‘ 


years of trouble-free operation. 





chip waste to furnace for use as free fuel. 
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Production up 600% with Dependable 


=F ... With improved cold glue assembly 


we Eliminate profit-consuming, time-consuming 





MULTISECTION 
PRESSES 


























bine so. 


hand clamps . . . with Dependable Multisection 


i rhe, eae he we for volume assembly using 
Pose es quick-setting, cold glue . . . these line-tested 
pPronaaghagt presses have been proven superior in manu- 
7 chee wee eed facturing high pressure laminates, TV panels, 
ae ped aaa hardboard, veneer, hollow core, cabinet doors, 
Pye ree post building and laminated curves and forms. 
vidieee Greater, positive pressures and faster operation | 
Seip ties result in better quality — higher production 
shies boneeiie — lower cost. 
: aw Ganenei Compact, space-saving Dependable presses are 
ti enoene. custom-made to fit your needs in a choice of 
: owe. fie from one to six platens. Simplicity of design, 
Currin EADS plus heavy, more rigid, more precision con- 
meuapens struction assures you trouble-free operation ~ 


and low upkeep. 

PSI range: 60 to 260. . . and higher if desired. 
22” maximum stroke for curved form work. 
Prices start just over $2,000. Write for com- 
plete details. 


en dah fo ine Eee 
COMPANY Rear eet 
GREENSBORO, NORTH CAROLINA Pieccegnpentinmina wate 
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REPAIRMEN, UPHOLSTERERS 


bl MOHAWK’S 
TONE FINISH 


Ideal for Refinishing, Re- 
pair, Restoration, Staining, 
Changing Shades, Blend- 
ing Bare Spots, Many 
Other Uses on Wood, 
Leather and Metal. 
Available in 42 fast-drying 
shades and colors combining 
stain sealer and lacquer in 


one easy application. Also 
synthetics and enamels. Special colors matched. 


SPRAY CAN HANDLE INTERCHANGEABLE 


WRITE DEPT. FDM. 


MOHAWK FURNITURE FINISHING PRODUCTS INC. 


175 W. Main St. 88-05 101st Ave. 3809 Burbank Bivd. 
Amsterdam, N. Y. Ozone Park, N.Y.C., N.Y. Burbank, Calif. 
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HANDY ... 


Upholstery Nails Tufting Buttons 
Glides, Chair and Enameled Buttons 
Drawer, Rubber Insulated Button Covering 





Ton’ 


Finis 


ano Lacquer 5” 


‘8 woop ano MEP 














Spring Clips, Pliers Molds and 
Drawer Clips Machines 
Grommets Felt Tack Bumpers 
Tube Caps Hog Rings 

; i Border Tubes Ventilators 

HANDY" Rubber = Swivel Glides E/K, B/W Clips 

Insulated Glide Mattress Handles SS Clips for 


Tufting Tapes Stapling Guns 


Handy Button Machine Co. 


313A W. 37th Street 2257 S. Rockwell St. 
New York 18, N. Y. Chicago 8, Ill. 


ie un 1126D S. Los Angeles St., Los Angeles 15, Cal. 


SEND FOR OUR CATALOG 
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a complete line of 
SAMPLES = MODERN and TRADITIONAL WEAVES 


reavest Rainbow Trading Company, Sue. 


268 WATER STREET, NEW YORK 38 - COrtlandt 7-2939 
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ADVERTISING & SELLING 
CONTINUED FROM PAGE 42 





the “War Game” exercises of our armed services, the game 
was designed to help managers and students of manage- 
ment to learn more about the process of decision making 
under uncertainty. It also provided practice of top-level 
planning and policy formulation in business. 

A hypothetical industry was set up and programmed on 
an IBM Type 650 Computer. Conferees were divided into 
four teams, each simulating a company. Each group made 
decisions which were fed into the computer. Based on a 
predetermined formula and the actions of other partici- 
pants in the game, the machine produced answers con- 
cerning sales, inventories, industry position, profit and loss, 
business forecasts, etc. 

The decision game was handled by Dr. E. W. Martin, 
Jr. of Indiana University staff. 

Cost or Markets—John M. Snow, NAFM executive 
vice president, and Marvin C. Park, research director, 
discussed the association’s recent surveys on marketing 
costs for manufacturer and salesman. Snow pointed out 
the complexity of the current market situation and dis- 
played charts which indicated how much overlapping oc- 
curs in the 17 markets mentioned in the survey. 

The opening of another market, Snow said, does not 
create new business. “There is just so much business to be 
had,” he stated, “and another market place simply inten- 
sifies competition for existing business at added expense to 
the manufacturer.” 

In Park’s opinion there is too little record keeping on 
market costs among manufacturers. He suggested that 
they view marketing costs with as critical an eye as manu- 
facturing costs, examining them from the standpoint of 
how much business is produced, how much volume busi- 
ness could be produced, and at what cost.—R. A. Helmers. 


KENNEDY’S 100 DAYS 
CONTINUED FROM PAGE 21 


economically unsound strikes. What’s more, he would 
consider it good politics. 

It is almost a foregone conclusion that President Kennedy 
will urge congress to enact legislation that will help him 
stall off strikes. Let me quickly say that I do not mean 
compulsory arbitration. You will hear talk of it but it 
will not have the backing of the new administration. Some 
changes in the labor laws seem probable, however, changes 
which would give the President more authority to inter- 
vene at a much earlier time than he can at present when 
a strike or a threatened strike affects the national interest. 


Kennedy will do his utmost to get labor and manage- 
ment to sit down together, top-level officials of both, and 
try to get it done on an industry basis, not merely com- 
pany-by-company. Let me make clear this would be no 
substitute for collective bargaining. These would be top- 
level sessions going well beyond the bargaining issues, 
delving into all the things that affect both sides. We think 
you may see the first attempt at this next year, in the 
months just before the auto workers’ contract expires late 
next summer. Again let me remind you that it will not 
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replace regular collective bargaining, but it will be an 
influence on what will be agreed to company-by-company 
across the bargaining table. It will be something for every 
industry to keep its eyes on. 

Let’s not blink at the end result of such activity in the 
labor field on the part of any President. It will work out 
more to the benefit of labor than to the benefit of manage- 
ment. We do not mean that the new President will dictate 
wage settlements that are pro-labor. But the weight of any 
chief executive who is sensitive to the people is certain 
to be an influence on the side of the workers. 

Let’s look at a few specific things that will be affected 
by this new governmental attitude: 

Minimum wage prospects get a boost—especially the 
$1.25—and broader coverage under the law seems prac- 
tically certain. 

On unemployment insurance, a new push for federal 
standards, where the federal government would prescribe 
how much per week each worker would receive, and for 
how many weeks. If the state law didn’t meet these federal 
standards, then the employer wouldn't get a credit against 
Federal Unemployment Tax for amounts paid to the state. 

Medical care for the aged will get added impetus. A 
bigger and better plan than was voted this past session. 
For the businessman the significant thing is that the 
Kennedy social security method would add a % per cent 
payroll tax to help pay for the program. Frankly, it’s a bit 
too early to sav what will happen. It looks to us as if the 
coalition of southern Democrats and Republicans can post- 
pone the enactment, at least for a while. 

A strong attempt will be made to eliminate the section 
in the Taft-Hartley Act which authorizes state right-to-work 
laws. This is bound to stir up quite a ruckus, for it brings 
into the federal legislative picture a battle that has been 
going on in many of the states. The unions are dead-set 
to have this section repealed. Our best guess right now 
is that they won't succeed next vear. 

As a general rule-of-thumb, if you are trying to appraise 
any legislative issue, we believe that under the new 
administration you must give added attention and weight 
to the union point of view. 

In this connection, I'd like to touch briefly upon a new 
line of thinking among top union men that we began hear- 
ing some months back. It’s going to make itself felt on the 
Washington scene. In the past, the big goal of labor, its 
biggest efforts, have been geared to spectacular break- 
throughs by way of collective bargaining. Top labor 
leaders have been telling us for months, and they say, with 
the elections behind them, they feel stronger than ever 
about it. They believe labor must now make its major 
gains through greater political activity and influence. More 
vigorous efforts will be made to force the government to 
be more responsible to labor programs and demands. 

This attitude on the part of union officials comes into 
clearer focus insofar as business is concerned when linked 
to another conclusion. 

We believe that the new administration will bring more 
labor men into operations of the government. They may 
find places in the White House, perhaps a labor economist 
on the Council of Economic Advisers, union men in all 
sorts of fringe jobs or government, perhaps a union man 
as secretary of labor. There is even some speculation that 
the unions will try to get one of their own on the staid 
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USA 


Craftsman Has It 


quality 
service 
automation 


J HARDWOOD LUMBER CO. 


2201 Davis St. Blue Island, Ill. 
Blue Island Phone: FUlton 5-6530 
Chicago Phone: INterocean 8-8800 


One of the Largest Kiln Dried 
Hardwood Inventories in Midwest 
Truckloads — Overnight Service 
300 Miles via Our Fleet 


Carloads — Commercial Carriers 


Shipments Loaded Within 24 Hours 


¢~ Write for free brochure and stock list — Dept. FD. 
2 WALNUT HARD MAPLE ASH 
BIRCH BASSWOOD POPLAR 
CHERRY SOFT MAPLE ELM 
RED OAK WHITE OAK BEECH 
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form to any rounded 
shape. When fully in- 
flated they form a 
barrel shaped cushion 
for faster, easier, bet- 
ter and economical 
sanding of concave or 
hollow stock such as 
chair seats and similar 
shaped pieces. 


WOODWORKERS’ 
CONE SANDER 
Motorized, Ball 
Bearing 


This combination 


—— is used to sand WOODWORKERS’ 
mouldings, carvings, 
and rounded edges of TOOL WORKS 


furniture, parts, etc. 
Pneumatic sanding 
drums when slightly 


be 224 S. Jefferson Street 
inflated ft pliabl Room 220 
inflated, soft pliable ; a 
cushions readily con- = Chicago 6, Illinois 
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NO-MORTISE HINGES 


Insure Perfect Alignment for 
cabinet & furniture doors 

@ Low in cost 

@ No mortising or other fitting needed 
@ Save Labor 

@ Precision made of heavy gauge steel 
@ 4 sizes—I!/", 2", 2!", 3" 


Write today for complete 
SELBY CATALOG FDM-1160 


SELBY FURNITURE HARDWARE co 






ae \ 





11 WEST 17th ST., NEW YORK 
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... on-the-spot services ot 
Spruance experts with 
practical finishing experience 
plus technical know-how 


Seasoned Spruance Field Service 
Men stand ready to share their dual 
abilities with you in your own plant. 


As practical finishing experts... in 
addition to preparing sample fin- 
ish panels, they’ll actually finish 
furniture to demonstrate how to 
achieve best results with specific 
finishes. They know latest color 
styling trends . . . therefore can 
show you how to correctly treat 
various woods from teak to pine to 
make your furniture more salable. 


As technical experts . . . they can 
show you how to keep your finish- 
ing operation flowing smoothly to 
eliminate costly production bottle- 
necks .. . and keep you up-to-date 
on newest finishes and techniques. 
Whatever your finishing need or 
problem . . . write for expert on- 
the-spot help or advice from a 
Spruance Field Service Man. 





_fine finishes 


THE GILBERT SPRUANCE CO. 
Phila. 34, Pa. e¢ Winston-Salem, N.C. 


Wood Finish Originals 
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HYDRAULIC PRESS was unveiled for Diehl machinery distributors at Wabash, Ind., 


November 14. Console type pumping unit is in foreground. 


New Hydraulic Press 
introduced by Diehl 


A new line of hydraulic presses, 
for which is claimed a number of 
advanced performance features, has 
been introduced by G. M. Diehl Ma- 
chine Works, Inc. The equipment was 
first skown to machinery distributors 
at a sales meeting held at the factory, 
Wabash, Ind., November 14-16. 

Company spokesmen pointed out 
that Diehl has long had machinery 
and tools for veneer and plywood 
manufacture, therefore the addition 
of a press line was logical, further 
utilizing the firm’s service facilities 
and know-how. 

The scope of the equipment will 
cover most press requirements of 
manufacturers of furniture and furni- 
ture components. Units may be had 
with from one to 30 openings with 
unit area pressures from 50 to 1,000 
psi. Presses may be built to be either 
end or side loading and amount of 
daylight between openings to cus- 
tomer requirements. Platen construc- 
tion is chambered design, using I- 
beams and bolster plates. A line of 
cold presses is expected to be avail- 
able at a later date. 

Choice of loading equipment  in- 
cludes a manually operated loading 
table of shuttle type, and power 
driven tables of shuttle tvpe for one, 


two and four-opening machines. Pow- 
er driven loading tables of batch type 
(straight through) design can also be 
furnished. 

The Diehl press can 
accommodate diallyl phthalate satur- 
ated papers and veneers, such as 
Daponite, the latter a product of Food 
Machinery & Chemical Corp. 

Water heating systems utilizing 
Calrod immersion heaters, electrically 
heated and thermostatically controlled, 
are capable of delivering platen temp- 
eratures from room temperature up 
to 250 degrees F. This system is 
especially recommended for laminat- 
ing plastics which require tempera- 
tures below 200 degrees F. 

Diehl presses can also utilize plant 
steam to heat water through a heat 
exchanger. Also thermostatically con- 
trolled, temperatures up to 350 de- 
grees can be provided. 

A variety of oil heating systems 
are offered. Calrod immersion heat- 
ing units can deliver platen tempera- 
tures up to 450 degrees F. A gas or 
oil fired separate boiler can produce 
temperatures on the platen up to 500 
degrees F. An oil heating system 
utilizing plant steam would have to 
depend upon available steam _pres- 
sure and temperature. ® 


new also 
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Presses equipped with integral heat- 
ing systems other than steam are also 
insulated to reduce radiation heat 
losses. Side pressures up to 300 psi 
can be provided for edge gluing re- 
quirements. 

Press controls and pumping equip- 
ment are installed in a console unit 
which may be placed in virtually any 
position in relation to the press, even 
underground or in a separate room. 

Simplification is the keynote of the 
pumping system. Standard compo- 
nents are used— —pumps, valves, con- 
trols—thereby reducing replacement 
parts problems, a Diehl spokesman 
said. 

In demonstrating the equipment it 
was shown that the press operator 
need only set the dial to the correct 
pressure, and push a button. Lower 
pressure pumps will speedily close 
the platens and, at a predetermined 
point, high pressure pumps will take 
over and build up pressures to the 
point required. Spokesmen said there 
is no lag in the control system, there- 
fore pressures will not run beyond the 
point set on the dial. Pressure load 
can be released at the push of a but- 
ton, even in case of a power failure. 

Also demonstrated at the Diehl 
distributor meeting were the follow- 
ing machines: No. 800 Splicer for 
fast tapeless splicing of heavy veneers 
and core stock; Diehl- Bradley lathe, 
with several improved features; Diehl 
D-8 Moulder (formerly Diehl-Vonne- 
gut); No. 909 Gang Rip Saw; 
the No. 750 Rip Saw. 

The complete line of Diehl ma- 
chines and cutterheads was on display 
at the three-day meeting. * 


and 
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sense in making walnut look like some 
other wood, then turning around and 
making another wood look like walnut. 

He likes woods in their natural 
state, “as if you'd just wet them 
down.” Favorites are Brazilian rose- 
wood, East Indian rosewood, teak 
thuya burl, myrtle cluster burl, and 
Circasian walnut. 

He likes stone, slate, leather and 
other natural materials as decorative 
motifs. And plastic. 

Discussing solids versus plywood, 
Hinn says: “Solid woods used in tra- 


ditional are subject to damage, be- 


cause of expansion and contraction 
from weather. But when plywood is 
used, as with modern, expansion and 
contraction are held to a minimum. 
Laminations are excellent today, and 
won't check or peel as in the past. 
Modern veneers can be very good.” 
Concerning high-style modern, Hinn 
feels that it may be rejected by the 
public when offered at a low price, 
but may sell when proffered by a 
quality manufacturer at a higher price. 
He emphasizes space when decorat- 
ing interiors—with a limited number 
of dramatic, effectively placed pieces. 
His own home, set low-lined and flat- 


legs everybody likes 


Select a shape... any shape! 
Select a color...any color! Select 
a finish... any finish! Select a 
size... any size! 

They’re famous P-I high-im- 
pact molded legs with Thru-Bolt 
construction. ..attach securely in 
a second and strong enough to 
support a station wagon. They 
don’t show scratches, won’t rust, 
tarnish, split or pull out. Get the 
free P-I leg catalog and samples 
now. Plastic Industries, Inc., 
Dept. B, Athens, Tennessee. 
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roofed into the Connecticut hillside, 
uses this precept. The focal point of 
his living room is an eight-foot marble- 
top table, with walnut legs. 

“I try to be practical in my own 
home too,” he says. “You can put your 
feet on the table. You can put your 
drinks on it. You don’t mind at all. 
The marble is exploited. It is beauti- 
ful, but it will take a beating.” 

Born in Chicago in 1918, Hinn at- 
tended the University of Illinois at 
Urbana, Ill. He intended to be a 
doctor. But he switched to design 
through a chance association. His 
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cousin had a friend in the lumber 
business; young Hinn became inter- 
ested in woods; and a new career was 
started. He served a furniture ap- 
prenticeship with a Chicago designer, 
and studied at the Chicago Academy 
of Fine Arts. 

He joined General Electric and was 
sent east to design musaphonic radio 
cabinets. Later he designed naval 
radar equipment. Along the way, he 
has designed for eight Swedish com- 
panies, and several in Mexico. In 1954 
he set up his own studio. 

He is married to a pretty brunette, 
Thelma, a staunch supporter in his 
creative endeavors. They have two 
children, Dana, 17, and Gary, 20 
years old. S 

a 
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areas, hand-padding stain used for 
uniforming and touching up any light 
areas which stain and filler may not 
have reached, follows: inspection; 
after furniture moves to another sprav 
booth, application of sealer coat; after 
sealer drying ovens, complete hand- 
sanding (not scuff-sanding ) in all carv- 
ings and shapes; another sprav booth 
for application of glazing stains, and 
allowing to flash dry; removal of ex- 
cess with rags; removal of excess with 
coarse brushes; removal of excess with 
steel wool for highlighting, and a finer 
brush for removal of more glazing 
stain, application of finish glazing, 
and final blending of glazing stains. 

After conveying through glaze dry- 
ing ovens, distressing with black 
crayon, follows: wiping with Tac rag 
to remove any grit or foreign particles 
which may have attached during trip 
through plant; shading spray; first coat 
of lacquer, and short travel for drying; 
final coat of lacquer. 

After removal from conveyor and 
drying in overnight drying room at 
125 degrees (better than drying on 
conveyor, thinks White, because tem- 
peratures in drying room can be con- 
trolled, and there is no chance of doors 
warping from extremely high temper- 
atures), inspection, and drawers are 
removed for sanding and waxing. 

During the final stages, color samples 
are used on a tray, another White 
detail. A component part of each item 
is matched—a drawer out of a color 
sample case, or a table leg, or some 








PRONG-LOK 
FLANGE NUTS 
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eHIGHEST QUALITY 


Designed, tested and American made 
to meet exacting standards of the 
furniture and woodworking industries. 


eMAXIMUM PERFORMANCE 


Longer outward curling prongs and self- 
aligning barrel with internally formed 
threads provide greater strength and 
holding power. 


eLOWEST PRICE 


Greatest savings are possible by prog- 
ressive manufacturing techniques. 
Typical prices are: 


WPMED......n0ccc0.000088 $6.75/M for 10,000 pcs. 
$6.00/M for 100,000 pcs. 
B/06-98........:...:.4 $9.75/M for 10,000 pcs. 


$9.00/M for 100,000 pcs. 


STAFAST PRODUCTS, INC. 


Brecksville, Ohio 
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PROBLEMS—EASILY 
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equipment 
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machinery 
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other part. An individual, custom 
touch is given to each physical part. 
“How would you know how to high- 
light mouldings and center parts, if 
you had just a flat board to go by?” 
asks a White representative. 

Top coats are supplied by Dupont. 
Stains, fillers, glazes, and washcoats 
come from Marietta. 

From the finishing department, 
pieces move to the rubbing depart- 
ment, for machine- and hand-rubbing 
operations. Sundstrand rubbing ma- 
chines are used, with No. 400 grit 
sandpaper and rubbing lubricant. All 
tops are cut down with the first sand- 
paper rubbing operation. Then the 
case moves to another Sundstrand 
machine-rubbing operation, entailing 
felt pads and rubbing lubricant, and a 
small amount of pumice stone. At the 
hand-rubbers station, the case is rubbed 
with burlap and pumice stone in order 
to reach all the carved and molded 
areas. Next, the hand-rubbers use 
fine steel wool with a rubbing lubri- 
cant, over the entire area. 

Finally, the lubricant is wiped away 
with clean rags (White owns its own 
laundry), and Dupont Nutbrown Wax 
is applied by hand-rubbers. 

De Vilbiss spray booths, some ex- 
tended over 20 feet, serve White. 

White prefers varietv in woods, and 
stocks many kinds. The following 
species are currently in manufacture: 
American black walnut, cherry, mag- 
nolia, Appalachian maple, sycamore, 
hackberry, African teak, sap gum, plus 
poplar to make core stock. 

Veneers range from 1/24 to 1/8- 
inch thick. Face veneers of cherry 
are 1/28-inch thick, and are received 
at the plant in panel form. 

White buys its lumber ready to be 
kiln-dried. Over two million board 
feet of lumber are stored at all times. 

“Planning ahead is essential to our 
operation,” states Stephen White. “In 
November 1960, for instance, we were 
ordering foreign woods cut for manu- 
facture in July 1961.” 

A “yard entirely on wheels” re- 
ceives the lumber on sticks, and in- 
cludes such features as a turntable. 

A first-of-its-kind automatic fuel bin 
has recently been installed at the Me- 
bane factory. The bin has a com- 
pletely live bottom. Designed to con- 
vert waste products into heat and 
steam, the bin is 25 feet square at the 
base, and will hold 31,000 cubic feet 
of fuel—sawdust, shavings, and hogged 
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FRAMES 


CUSTOM-BUILT 
and PLATED 
as YOU want them! 


ANY SIZE, ANY SHAPE, ANY FINISH 


IN SQUARE or ROUND TUBING of ANY STANDARD WIDTH, GAUGE! 


And the cost for this complete manufacturing 
service is positively minimal because Wilkenson 
is virtually the only manufacturer of metal 
legs and frames with its own large electro- 
plating plant. 

For prompt delivery, Wilkenson maintains 
a huge stock pile of 18 gauge square tubing 
in widths of %”, 1”, 1%. (Other widths and 
gauges are also available in square or round 
tubing.) 

In most cases, Wilkenson makes frames of 
any design in one piece, even if you require 
a frame using square tubing of different 


widths or a combination of square and round 
tubing. However, if the frames are too large 
for easy shipping, Wilkenson can produce 
them with its own knock-down construction. 
This KD design assures rigidity, and assembly 
is easy and fast, often without tools. Wilkenson 
offers a wide variety of fine quality-con- 
trolled finishes, satin or polished, in Brass, 
Pewter, Chrome or Copper. Also Epoxy finishes 
and special ones like Old English, Antique 
are available. 

Why not take advantage of Wilkenson’s 
facilities? 


WRITE TODAY for full information or send us a blueprini. 
WILKENSON MANUFACTURING CO. 


2916 West Lake Street, Chicago 12, Illinois 


NEvada 2-2645 
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Clamps 
A Size and Pattern for Every Job 


IP HEPELEEE ERE ERED REEF FALL 





GENERAL CATALOG 
on request 





Stocked & Distributed by your local SUPPLIER 
THE CINCINNATI TOOL COMPANY 


4372 Montgomery Road, Cincinnati 12, Ohio 
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560 Magnetic 570 Magnetic 591 Heavy duty 600 Round mag- 
cabinet catch. Catch for furni- magnetic cabin- netic catch press 
Bright aluminum ture. Copper- et catch. Over- fits into 5” 


or copper-tone tone finish — come door warp- bore in shelf or 
finish case. other finishes age, misalign- frame. 
available. ment. 





602 Round mag- 1000 Magnetic 1001 Magnetic 1002 Magnetic 
netic catch press catch with plas- catch with plas- catch with plas- 
fits into 7%,” tic case, lifetime tic case, lifetime tic case, lifetime, 


ceramic magnet. ceramic magnet. self-align. mag- 
Universal appli- For mounting on net. Mounts in a 
cation. door. variety of ways. 


Magnetic Catches for all 
; fine cabinets & furniture 


EPCO Magnetic Catches are designed to meet the varied needs of 
the cabinet and furniture industry. Each features ‘‘touch” closing 
and secure holding power. Each is self-aligning to an enlarged 
strike plate and is designed to mount in diverse ways simply and 
quickly. Each is built to present a handsome, unobtrusive appear- 
ance and to last a lifetime. 


@ Self-aligning to 
enlarged strikes 
e@ Lifetime magnets 


bore in door. 


@ Easy and quick fo install 
e Wide variety of mountings 


FREE 20-PAGE CATALOG of 





SEE SWEET’S CATALOG of complete EPCO line of Mag- af 

complete EPCO line under netic Catches, EZ-Glide track, | Wald 
Arch. File No. 189-En and and drawer and door pulls on = 
Light Const. File No. 7a-En. request. eed 


THE ENGINEERED PRODUCTS CO. 





P.O, BOX 118 - FLINT, MICH. - PH. CEdar 9-8689 
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Brass 
Ferrules 


HIGH STYLED & PRODUCTION 
SWIVELS — FLARED - ETC. 


STEVEN PRODUCTS CO. 


Division of Glomar Industries 
184 Casper Street, Valley Stream L.I., N.Y. 
* 


Manufacturers of Furniture Ferrules 
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KENNEDY'S 100 DAYS 
CONTINUED FROM PAGE 45 


old Federal Reserve Board. 

And to help buttress the union efforts to wield more 
power, we believe that there will be a bigger migration to 
Washington of labor unions in the form of national offices, 
regional offices and more Washington representation. And 
if you have traveled around the city of Washington during 
the last 12 months and have seen the buildings being 
erected by labor unions, if you have looked at the lists of 
occupants in many of our buildings, you can’t help but 
conclude this trend has major significance. 

There are many more specifics that begin to show them- 
selves on the Washington horizon. 

Last session of congress a bill presented by Senator Paul 
Douglas of Illinois provided that all merchants, lending 
institutions and individuals be required to disclose finance 
charges on any transaction, both in terms of the dollar 
amount and also in terms of the percentage that the charge 
bears to the total amount stated as a simple annual interest 
rate. I am sure the repercussions of this proposal have 
reached your ears, for many merchants who carry on 
installment selling programs have been mightily upset. 
Many of these are customers of yours, and the impact 
might be felt back along the line. 

What many of you may not know is that this idea is 
supported in the Democratic platform and will get fresh 
impetus at the coming session of congress. 

It is too early to tell with any degree of accuracy what 
will happen. We doubt that it will pass next session, but 
it is the kind of proposal that needs to be watched carefully. 

I'd like to raise one other flag of warning: If I were a 
businessman, I think I'd start keeping an eye on tax 
activities the very first thing in the new session of congress. 
Whether congress in this next session will get around to 
a full overhaul of the tax laws, I am not quite certain, but 
the ways will be greased for such an overhaul. Committee 
activity will pick up sharply. And as I mentioned last 
year, there is a lot of loophole closing which would directly 
touch all kinds of businesses. We feel that the outcome of 
the election will give a new fillip to these ideas. And it’s 
in the early stages that businessmen should have their say. 

One encouraging note: The new President is reported 
to look with favor on changes in depreciation, which would 
give the taxpayer more freedom in its application. What’s 
more, some of his advisers have in mind changes that could 
be made effective without legislation, could be accom- 
plished by administrative action. This could turn out to 
be good news . . . encourage investment . . . a lift for 
business.—John E. Ryerson 


The preceding article is condensed from an address by 
John E. Ryerson to the 50th annual meeting of the South- 
ern Furniture Manufacturers’ Assn., Bal Harbour, Fla. 
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wood waste. 

The live bottom consists of a chain 
apparatus which moves wood scrap 
fuel to a trough, where it is transferred 
to the boiler. When wood fuel is 
exhausted, the bin automatically 
switches to coal. 

The automatic fuel bin serves both 
to generate power for manufacturing, 
and to heat the Mebane building. 

Ever seeking automative conven- 
iences in furniture manufacturing, 
White was responsible for the Lan- 
caster high-frequency clamp, which 
was designed at the plant and was 
first used there. “This was born of 
necessity,” recalls Bean. “When de- 
signer Bill Hinn showed us_ the 
sketches for the Tiara collection, we 
knew something had to be devised to 
hold the corners together.” 


Another invention to which White 
was an early adherent is the Panei-Flo 
machine. “It has helped increase pro- 
duction 25 per cent,” explains Bean. 
“Due to it and other machinery intro- 
duced in the last ten years, we can 
now finish furniture in 14 to 15 pro- 
duction hours that once took four to 
five days.” 


The White Company believes that 
several factors in its success are adapt- 
able to many quality furniture makers. 
One factor is the individual inspection 
of each piece by machine operators, 
in addition to inspectors per se. 

Another factor is good employer- 
employee relations. Almost half of the 
production workers have been with 
the company over ten years. One in- 
centive to longevity is a profit-sharing 
system by which, on a basis of tenure, 
production employes are paid 25 per 
cent of the firm’s gross annual profit 
before taxes. 


Not the least of the business factors, 
says Stephen White, is the procedure 
by which “every bill in the house is 
paid on Monday and Thursday. Our 
suppliers don’t object a bit. In fact, 
they love it!”"—Carolyn Knuemann. 


———< 





MACHINERY FOR SALE 








USED DOWEL MACHINES 


All makes and sizes 
Factory Rebuilt Hawkers 


Hawker Manufacturing Co. 
1425 Keowee St., Dayton Ohio 
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EMPLOYEES WANTED 















Furniture wood finisher— must have 
experience in glazing, spraying & color- 
ing—good opportunity for right man— 
factory in Balt., Md. Box 361 c/o FDM. 











REPRESENTATIVES WANTED 








Nationally known Furniture Hardware 
Manufacturer looking for sales repre- 
sentatives calling on Furniture Manu- 
facturers. Seven states open—only es- 
tablished reps. Write to FDM Box #360. 





POSITIONS WANTED 
QUALITY CONTROL MANAGER 
—QQuality control manager thoroughly 
experienced in case goods and uphol- 
stery production. Customer relations 
Degree, 40, family. Will relocate. Seeks 
position with future and present. Reply 
to Box 356 c/o FDM. 








WOOD FINISHING AND CONTRACT 
WOODWORK PROCUREMENT SPE- 
CIALIST. Bachelor degree in Wood 
Technology. 10 years’ experience with 
nationally known producer of quality 
products. Solid research and develop- 
ment background. Develops complete 
specifications, follow through on inspec- 
tion and quality control, production 
trouble shooting, etc. Has designed and 


installed fully conveyorized layouts. 
Thoroughly familiar with all phases 
yard through finished product. Reply 


Box No. 362 c/o FDM. 





BUSINESS OPPORTUNITIES 


For Sale—Modern furniture plant 
60,000 sq. ft. Specializing in Contract 
furniture for hotels, motels, & dormi- 
tory wood and upholstered furniture. 
Established factory with splendid rep- 
utation for fine quality production. 
Complete with kilns, rough mill, 
trackage brick buildings, fully 
sprinklered. Now in operation in the 
Midwest area fine community, adequate 
labor, non union. Reply to Box 351, 
c/o FDM. 





BUSINESS FOR SALE 





Nationally known mfr. of custom bed- 
room furnishings (headboards, bed- 
spreads and bedroom chairs) catering to 
quality furniture dealers and decora- 
tors. Showroom in Chicago’s' most 
prominent home furnishings building. 
Plant in prime labor location in Chica- 
go. Has latest equipment for quilting, 
sewing, finishing and upholstering. Re- 
ply Box No. 363 c/o FDM. 





DIMENSION FOR SALE 





® cars 6’ Oak stickers............5¢ ea. 
Gaiennie Lumber, Shreveport, La. 








WE DO A GOOD TURN 


arrick 


TURNING WORKS, INC. 


Manufacturers of Quality Woodturnings 
812 Millis St. Phone 883-1765 High Point, N. C. 








UPHOLSTERING WORK WANTED 


Manufacturer wishes work in the up- 
holstering trade supplying labor for 
the upholstering of chairs, sectionals, 
ete. Good opportunity for large corpor- 
ation wishing to reach their customers 
quicker. Reply to Box 358, c/o FDM. 








BUSINESS OPPORTUNITIES 


WOODWORKING 
PLANT 


Completely Equipped— 
for Sale or Lease 








Located in southern Illinois. 
Consists of 130,000 square feet 
of manufacturing and _ storage 
space on 13% acres of land. 
Completely sprinklered. Modern 
and well maintained woodwork- 
ing and wood bending equip- 
ment. Complete with kilns, dry- 
ing sheds, rough mill and excel- 
lent handling facilities. Skilled 
labor at very favorable rates. 
Has its own power plant. Pres- 
ent volume of $600,000 avail- 
able to new owners. 


BOX 359 c/o FURNITURE 
DESIGN & MANUFACTURING 
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CLEAR 


FURNITURE SQUARES 


Ash, Gum, Elm, Hackberry 
Birch, Walnut 
& 
Other Specie 


Semi-finished Dimension 
Upholstered Frame Stock 
Drawer Sides and Backs 


TEXOAK FLOORING CO. 
Phones 243, 443, & 807 « CROCKETT, TEXAS 











Save Space ..Cut Costs 
pre-cut 
wood parts 


Speed up assembly with Weyer- 
haeuser Wood Parts. Pre-cut, 
moulded, end or edge-glued and 
surfaced. Save on freight, storage. 
Write for details, P. O. Box 30, 
Elmhurst, Illinois. 





Weyerhaeuser Company 
Industrial Wood Parts 





When replying to Box Number Ads be sure 
to address your envelope as follows: 


Box __ c/o Furniture Design & Mfg. 


608 South Dearborn Chicago 5, Illinois 
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Two Companies in Neighboring Towns Make Different Products 


ONE CUTS FASTENING TIME 90% 
ONE RAISES OUTPUT 200% 


rs ‘ fF mae an” “S 
At Decorative Cabinet Corp., operator At Texcrafts, Inc., two-man team uses 
positions work with one hand and maneu- Powasert gun with special nosepiece 
vers gun with the other. Phillips-head adaptor to drive handles in position. Nails 


screw is automatically fed and driven are driven and countersunk. 
each time trigger is pulled and the gun is 


in contact with the work. 


Reason in — Both Cases: 


POWASERT 


POWASERT automatic fastening equipment spells success. Witness 
the results of two New Jersey firms. 


The Decorative Cabinet Corp., makers of E-Z-Do furniture, by utilizing 
low-cost Masonite wood frames and hi-speed gluing, had shaved material 
and labor costs to a minimum. Along came POWASERT and slashed them 
even more. 

Aware that it took time and effort to insert the screws necessary to hold 
framing members in tight contact during the glue-setting period, manage- 
ment chose POWASERT automatic screwdrivers to drive the 1% inch 
——— round head screws to base plates and other metal parts of the 
rames. 

Result? The one-hand operation of the POWASERT screwdriver elimi- 
nated holding jigs and pilot holes to cut fastening time 90%! 

Additional benefits: No need for electric drills and hand-operated screw- 
= ... lessening of operator fatigue . . . spillage and breakage elimi- 
nated. 

At Texcrafts, Inc., makers of silk screen frames, POWASERT raised out- 
put 200%. 

Before POWASERT, frames were nailed by hand using a bracing jig and 
driving and countersinking three nails into the handle strips . . . a time- 
consuming, complicated method. 

Now, thanks to United, nailing is one of the fastest operations at 
Texcrafts. One man places handles in position while a second operates the 
power nailer. uso-s2 

Result? A production increase of 200%. e 





POWASERT _ 


UNITED SHOE MACHINERY CORPORATION SR it cg 
140 Federal St., Boston 7, Mass. Send for this folder. 
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Sta-Fast Products Inc............... “oie eevee 
Steven Products Co.. a 80 
REPENS (<2, 5200000 nto se eee 16 
ee Bee A] | ne 36 
United Shoe Machinery Corporation, 

TE ENO osc iesscccce cad 52 
WICUOE SBI NG. 55505028252 5oossc sos axes ha eee 37 
Victor Wood Products Co... 39, 42 
Walker & Zanger, Inc............0...00...00..20.ceee 41 
Wilkenson Manufacturing Co......................... 49 
Woodworkers’ Tool Works, Inc.................... 45 
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You can laminate or bond 
almost anything witha... 


BERTHELSEN PRESS 


built by CP XI Ss RU DD 


Many products in many industries are being made 
better and at lower cost with Berthelsen Presses. 
ONSRUD builds a full range of single to 30 open- 
ing presses, 60 to 2000 psi platen pressures in any 
platen size. No other hydraulic hot press line pro- 
vides such selectivity and delivery. Take time, 
now, to talk to ONSRUD about your pressing 
problem and find out how one of the 325 standard 
models in their Berthelsen Press line can help you. 
Request brochure; “ONSRUD .. . presents the 
story of the Berthelsen Press.” 
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BERTHELSEN PRESS 


DIVISION OF 


OrFrISRUD 


MACHINE WORKS, INC. 


7720 LEHIGH AVENUE @® NILES, ILLINOIS 


FOR DATA CIRCLE FDM NO. 1541 
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The Onsrud-Berthelsen 
Press is manufactured 
under one or more of 
the following patents: 
U.S. Patent No’s 2,627- 
290; 2,827,552; 2,627,- 
289, 2,784,754 and 
Canadian Patent No. 
567,196. 





NOW! Pie Nal 


MASLAND DURAN’ 


STRENGTH 





MATERIALLY DIFFERENT...MATERIALLY SUPERIOR 


J 


UNRIVALED FOR TAILORABILITY 


SELLING POWER WITH A DYNAMIC PLUS 


THE MASLAND DURALEATHER COMPANY 


Dept. 68P,Philadelphia 34, Pa. 


® PELLON is the registered trademark of the Pellon Corporation. 
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